


When 
Soul 

Meets
<body>

Why your organisation needs a 
winning Content Strategy 



Our mission today is to help you:

● Recognise content as the soul of your business;

● Spark up a conversation in your company about content strategy; 

● Get inspired by real-life examples of artists and companies who are 
thriving through the pandemic with a winning content strategy. 

● Get the vote of your audience ... 



Don’t be a lost soul  



Online or offline, cultural activities help us define ourselves and shape our 
personality — so the online and offline experience must be seamless 

Your content is your soul! 



To establish a real connection with your admirers or customers, you’ll need a 
content strategy. It’s also vital that you become familiar with the multitude of 
online tools that can help you create and dive into these connections. 

soul body

That’s when SOUL meets <body> 



Today’s customers demand the same quality of interactions, both online and 
offline. 

Offline Online

How do I connect? 



You connect by sharing
● The value of shared experiences (friends, 

family, art, culture, business)

● What if your favourite artists kept their gifts 
to themselves?

● The online reality: If you didn’t share, it 
didn’t happen



But wait… what do I have to share?
● What are the things you love the 

most about what you do? 
● Who are the people behind/within 

the team? The human element
● Do you have little tricks and unique 

ways to work on your creations? 
● Anything new or topical 
● Your creative process? 
● An inside track to your day to day 

operations 



Sharing is caring!

You are probably familiar with at least one of the logos above. What if I told you 
that these tools can actually increase your reach and help your content strategy 

to be even more effective? 



Patreon
● Patreon is a membership business for 

creators, that allow you to establish a 
closer connection with your fans; 

● The service allows fans to choose 
between different subscriptions plans 
and artists to offer different “rewards” 
to their “patrons”, available according 
to their subscriptions.  



Patreon
Daniel Shiffman is a programmer, and 
works as an associate arts professor at 
the Interactive Telecommunications 
Program at NYU’s Tisch School of the 
Arts. 

He created The Code Train, a YouTube 
channel that teaches how coding can be 
fun. He uses his Patreon account to offer 
exclusive classes, signed copies of his 
books, email stickers and more. 



Twitch

● The platform’s differential is the donation 
service, which allows fans and followers to 
contribute to artists. There’s also a reward 
system in place to the creators, which 
includes not only fan donations, but fan 
connections, number of views and reach, 
among others. 

● Twitch is a live streaming service 
that allows creators to share their 
art with an engaged audience, via 
video transmissions. 



Twitch
● Megan is a creator that works on all crafts 

areas. She uses Twitch to share videos of 
crocheting, cross-stitching, knitting, paper 
crafting, painting, diamond dotting, cooking 
and sometimes even gaming. 

● She offers her followers different 
subscription tiers and options that range 
from making a donation to help pay for her 
streaming, buy her merch, buy essential 
items so she can keep crafting (from a 
Wishlist on Amazon) and buy her a cup of 
coffee.



TikTok
● TikTok is a social media platform that 

allows users to create and share short 
videos; 

● Formerly known as musical.ly, users first 
used the app to lip-sync songs, but it 
quickly become a platform for people to 
share their views on culture, science, 
politics, religion, technology and much 
more.



TikTok
● Cork-born / London-based singer and songwriter 

Cian Ducrot started his TikTok account as a joke, 
sharing videos of a trip to LA before the 
pandemic and his journey sharing an apartment 
with two girls, during the lockdown in London. 

● With the growth of his audience, he started to 
share his own music and details about his 
creative process, which lead to his first record 
deal with the label Darkroom/Interscope. 



Case Study

https://repromed.ie/




● Increase the number and frequency of social media posts; 
● More content about fertility issues and the operation status on social and 

on the website;
● Videos, podcast, blog posts, website updates; 
● Online consultations; 
● Information over conversions;
● Real people talking to real people - HubSpot, Community Management; 



● Find your soul! 
● Organise your content to make it represent 

your brand;
● Connect your voice to your online presence; 
● Make it unique! 
● Try new tools, platforms, formats. Explore 

your possibilities;  

Final Tips



Thank You


