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Google Analytics for absolute beginners

Have you heard about Google Analytics but don’t know where to start? Learn the basics
of Google Analytics by watching our webinar recording and using the resources below.

The webinar covers the following:

e Gives an overview of Google Analytics and how it works

e Guides you through the steps of setting up an account

e Explores the core reporting features available

e Helps you understand the terminology used

e Qutlines the next steps to get the most out of the platform

e Access a transcribed recording of the webinar with subtitles/closed captions
e Download the presentation slides [Bmb PDF] with added screen grabs
e View the demo website we used to install Google Analytics in the webinar

Please do sign up to the next webinars in the series and let us know what would be useful
to cover in the sessions.

Here you will find the key points covered in the session with related resources:
Do you have Google Analytics already?
Check if your website already has Google Analytics installed by using Google Tag Assistant

extension for Chrome. If it is installed but you do not know the Google Account which has
access, you can reclaim the account by following a support process with Google.

Creating a new Google Analytics account

Sign in to Google Analytics using a Google account login and follow the steps.

If you don’t already have one, create a Google Account. It is recommended you use an
organisation email address (it does not have to be a Gmail account!).

Installing Google Analytics on your website

Your unique Google Analytics ID is available in the Admin section of your Google Analytics
account (bottom left of the interface). Under the Property section, click Tracking Info and
then Tracking Code.


https://www.youtube.com/watch?v=am3cisjlGzw
https://www.youtube.com/watch?v=am3cisjlGzw
https://bit.ly/googleanalyticsabsolutebeginners
https://bit.ly/googleanalyticsabsolutebeginners
https://analytics-training.co.uk/?utm_source=digitalculturenetwork&utm_medium=email&utm_campaign=webinar_resources
https://analytics-training.co.uk/?utm_source=digitalculturenetwork&utm_medium=email&utm_campaign=webinar_resources
https://www.eventbrite.co.uk/o/the-digital-culture-network-arts-council-england-21617492554
https://www.eventbrite.co.uk/o/the-digital-culture-network-arts-council-england-21617492554
https://chrome.google.com/webstore/detail/tag-assistant-by-google/kejbdjndbnbjgmefkgdddjlbokphdefk?hl=en
https://chrome.google.com/webstore/detail/tag-assistant-by-google/kejbdjndbnbjgmefkgdddjlbokphdefk?hl=en
https://chrome.google.com/webstore/detail/tag-assistant-by-google/kejbdjndbnbjgmefkgdddjlbokphdefk?hl=en
https://chrome.google.com/webstore/detail/tag-assistant-by-google/kejbdjndbnbjgmefkgdddjlbokphdefk?hl=en
https://support.google.com/analytics/troubleshooter/7264014?hl=en
https://support.google.com/analytics/troubleshooter/7264014?hl=en
https://analytics.google.com/
https://analytics.google.com/
https://myaccount.google.com/intro
https://myaccount.google.com/intro
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456).

. All accounts » analytics-training.co.uk ) ) ‘ . .

.0 Analytics All Web Site Data - Q,  Try searching “Top countries by users’ A n o9 A

L ADMIN USER
) mm

[T + Create Property
r © e Tracking ID Status
_ 5 Receiving traffic in past 48 hours

Ny UA-163804477-1 9 B

- - B Property Settings 1 active users right now. See details in real-time traffic reports
» Send test traffic

a2 Property User Management

Website Tracking

Global Site Tag (gtag.js)
This is the Global Site Tag (gtag s) tracking code for this property. Copy and paste this code as the first item into the <HEAD= of every web page that you want to
track. If you already have a Global Site Tag on your page, simply add the configline from the snippet below to your existing Global Site Tag

<!- Global site tag (gtag.js) - Google Analytics =
<script asyne sre="hitps://www.googletagmanager.com/gtag/js?id=UA-163804477-1"=</script>

<script>
S window.datalayer = window.dataLayer || [J;
Search Term Exclusion List function gtag(){dataLayer.push(arguments);}
gtag(js, new Date());
Dd  Data Deletion Requests
gtag(config', 'UA-163804477-1);
</script=

The Global Site Tag code is available here if your website requires it (such as Portfolio Box
below).

We have included instructions on how to install Google Analytics on the website
platforms which users identified in the chat during the webinar. Most platforms will have
a support article detailing how to do this if it is not covered below.

Wordpress
There are two types of Wordpress websites: Wordpress.com, which are hosted by

Wordpress and has limitations on which plugins are available, and Wordpress.org sites
which you host yourself.
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For Wordpress.com sites, you will need to have a Premium plan (or higher) to enable the
Google Analytics integration. You will then be able to add your Google Analytics ID to the
marketing tools section of your Wordpress account.

For Wordpress.org sites, | recommend installing the official Google plugin Site Kit. This
guides you through the whole setup and links together other Google tools such as Search
Console and PageSpeed Insights. It can also integrate with Google Tag Manager, a very
useful tool for additional insight (covered in our upcoming webinar).

Squarespace

Follow the support article from Squarespace on how to link your Google Analytics
account. You will need your Google Analytics account ID.

Wix

Follow the support article from Wix on how to link your Google Analytics account. You will
need your Google Analytics account ID.

Portfolio Box

Follow the support article from Portfolio Box on how to link your Google Analytics
account. You will need the Global Site Tag script.

Demo Data

If you would like to test out Google Analytics you can use the data available from the
Google Merchandise Store. Click Access Demo Account on this webpage from Google.

Cookies, Privacy and GDPR

Google Analytics uses cookies to store and remember information to identify users on the
site. | recommend reading through the following articles to understand how they work
and what your organisation should implement in terms of consent and privacy:

e How Google Analytics uses Cookies to identify Users
e Information Commissioner’s Office guidance on Cookies

This may be subject to change now the UK has left the European Union, currently the
guidance still applies.

The next webinar in the series will look at how your Google Analytics account is
configured to make sure it is GDPR compliant.


https://wordpress.com/pricing/
https://wordpress.com/pricing/
https://wordpress.com/marketing/traffic/
https://sitekit.withgoogle.com/
https://sitekit.withgoogle.com/
https://support.squarespace.com/hc/en-us/articles/205815608-Using-Google-Analytics-with-Squarespace
https://support.squarespace.com/hc/en-us/articles/205815608-Using-Google-Analytics-with-Squarespace
https://support.wix.com/en/article/adding-your-google-analytics-tracking-id-to-your-wix-site
https://support.wix.com/en/article/adding-your-google-analytics-tracking-id-to-your-wix-site
https://support.portfoliobox.net/support/solutions/articles/31000142194-connect-google-analytics
https://support.portfoliobox.net/support/solutions/articles/31000142194-connect-google-analytics
https://support.google.com/analytics/answer/6367342?hl=en
https://support.google.com/analytics/answer/6367342?hl=en
https://www.bounteous.com/insights/2019/12/23/how-google-analytics-uses-cookies-identify-users/
https://www.bounteous.com/insights/2019/12/23/how-google-analytics-uses-cookies-identify-users/
https://ico.org.uk/for-organisations/guide-to-pecr/cookies-and-similar-technologies/
https://ico.org.uk/for-organisations/guide-to-pecr/cookies-and-similar-technologies/
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The four main areas of reporting

e Audience: Who are they?

e Acquisition: How did they find me?

e Behaviour: What are they doing?

e Conversions: What are they worth to me?

Proving the effectiveness of your activity
| recommend reading this excellent article on UTM Parameters from Alex Webb. Alex

includes a very useful spreadsheet to generate and keep track of the campaign tagging
you use.

Further training and support

Google Analytics Academy

Learn analytics with free online courses from Google. Analytics Academy helps you learn
about Google's measurement tools so that you can grow your business through intelligent
data collection and analysis.

Google Analytics Twitter account

Get the latest news and product updates on Google Analytics, Data Studio, Optimize,
Surveys, and Tag Manager. This account regularly shares interesting articles and
information from Google Analytics users.

AMA webinars
The AMA have a series of upcoming webinars on topics such as Social Media Analytics.

Audience Agency webinars
Learn basic digital marketing and analytics skills with topic-specific webinars.

Tech Champion support

Thank you to everyone who indicated they'd like to have a 1-2-1 diagnostic with one of
our Tech Champions. If you are based in England and work for an arts and cultural
organisation, then we will be in touch soon (or you can drop us a line with more info to
this email address). If you do not work for an arts and cultural organisation and/or do not
reside in England, then I'm afraid we'll be unable to support you in this way. However,
please follow us on Twitter and YouTube to find out about upcoming webinars and
updated resources



https://www.alexkwebb.com/utm-parameters?utm_source=digitalculturenetwork&utm_medium=email&utm_campaign=webinar_resources
https://www.alexkwebb.com/utm-parameters?utm_source=digitalculturenetwork&utm_medium=email&utm_campaign=webinar_resources
https://analytics.google.com/analytics/academy/
https://analytics.google.com/analytics/academy/
https://twitter.com/googleanalytics
https://twitter.com/googleanalytics
https://www.a-m-a.co.uk/webinars/?utm_source=digitalculturenetwork&utm_medium=email&utm_campaign=webinar_resources
https://www.a-m-a.co.uk/webinars/?utm_source=digitalculturenetwork&utm_medium=email&utm_campaign=webinar_resources
https://www.theaudienceagency.org/events?utm_source=digitalculturenetwork&utm_medium=email&utm_campaign=webinar_resources
https://www.theaudienceagency.org/events?utm_source=digitalculturenetwork&utm_medium=email&utm_campaign=webinar_resources
https://twitter.com/ace_dcn
https://twitter.com/ace_dcn
https://www.youtube.com/digitalculturenetwork?sub_confirmation=1
https://www.youtube.com/digitalculturenetwork?sub_confirmation=1

