


Why do I need to audit Google Analytics?



Google Analytics checklist





Do you have access to Google Analytics?



Is your user the Administrator of the account?









Do the Account, Property and
View names makes sense?



Account = Organisation name
Property = Website address
View = Master, Test, Raw data





Account = Artsdepot
Property = https://www.artsdepot.co.uk
View = 01 www.artsdepot.co.uk - Master 
– filtered view for analysis



Do you have more than one View?





Is the main View collecting data?







Does any
Personally Identifiable Information (PII)

appear in reports?





Are user IP addresses anonymised?





Is you website and shop/ticketing
system excluded from reports?







Are any filters set up?













Are any URL Parameters excluded?















Is Bot Filtering turned on?









Is Site Search turned on?















Are Demographic and 
Interest Reports enabled?







Has any Event tracking been set up?



Additional Tracking
Things Google Analytics does not track as standard

• Downloading a file
• Outbound link clicks
• Scroll depth
• Video plays
• Email clicks
• Telephone clicks













Have any Goals been set up?



Common Objectives
What do you want your users to do?

• Buy a ticket
• View Visit Us pages
• Make a donation
• Subscribe to a newsletter
• Watch a video









Has Ecommerce tracking been set up?











Is Enhanced Ecommerce turned on?







Is Google Ads linked?







Is Google Search Console linked?





Identifying bad data









Are you using Annotations?







Do you have any Custom Alerts set up?





Is Google Tag Manager installed?







Your questions



Google Analytics checklist



Google Analytics audit dashboard



Digital Marketing

Digital Strategy /

Email Marketing

Social Media

eCommerce

Digital Content

Search Engine Optimisation / 

Marketing

Data Analytics 

and Insight

Box Office / CRM

Website Development




