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• Session will be recorded

• Introduce yourself in the chat

• Ask your questions using the Q&A function

Housekeeping
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• What is email marketing?

• Why are emails an important part of your digital 

strategy?

• Key emails to include in your strategy

• Top tips for email marketing success

• Q&A

Today’s session
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The basics – what is 

email marketing?
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What is email marketing?

× Pushy sales emails

× SPAM

× Using trickery so people will buy your products
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What is email marketing?

✓ The right information

✓ The right people

✓ The right time



Digital Culture Network

• Customer/audience retention

• Conversions

• Return on investment

• Understanding your audience

Why is email marketing so 

important?
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Getting started
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What do you need?

• A sending platform

• An audience

• Some content
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A sending platform

• Budget

• Integrations

• Functionality
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An audience

• GDPR compliant

• Dedicated form

• Other online channels

• Offline collection
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What data to collect

• Email address

• First/given name

• Email preferences

• Location
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Content

• Emails can be short and sweet

• You can reshare content
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Email 1 – the newsletter
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Newsletter

• A news round up

• A single story
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The round up

Sign up to the Digital Culture Network newsletter: https://digitalculturenetwork.org.uk/
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The single 

story

Sign up to the Foreign Affairs newsletter: http://www.foreignaffairs.org.uk/take-part/
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You don’t have to stick 

to one kind of 

newsletter!
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Really Good 

Emails

Really Good Emails: https://reallygoodemails.com/
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Museum of 

Modern Email

Museum of Modern Email: https://museumofmodernemail.com/
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Email 2 – the welcome



Digital Culture Network

What’s a 

welcome 

email?

Pound Arts: https://poundarts.org.uk/
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Spike Island: https://www.spikeisland.org.uk/
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Why is a welcome 

email so important?
• Engagement

• Essential information and actions

• Nurturing 
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It avoids awkward first 

emails
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• Thank you

• An introduction

• The benefits

• How to update 

preferences/unsubscribe

• A call to action

What should go in 

a welcome email?
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What if I have lots of 

calls to action?
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Riverford Organic Farmers: https://www.riverford.co.uk/



Digital Culture Network

• Automation

• Design your email

• Set the trigger

• Set a delay

• Check the content regularly

How does it work?
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• Thank you for your donation

• Thank you for your purchase

• Thank you for booking a ticket

A gateway to the 

wonderful world of 

automations
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Email 3 – the thank you
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• Donations

• Purchases

• Bookings

• Social shares

• Positive reviews

What are you thankful 

for?
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Why are you thankful?

Pound Arts: https://poundarts.org.uk/
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Arnolfini: https://arnolfini.org.uk/
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• It’s a nice thing to do

• It encourages people to take the 

action again

Why send a thank you?
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• Automations

• What will you thank people for?

• Multiple donations

Things to consider
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Email top tips
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Planning
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Set an objective
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Segment
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Frequency
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Call to action
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Write a call to action first
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Show me some great 

CTA examples

Make your CTA 

stand out
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Make it 

specific

Leach Pottery: https://www.leachpottery.com/
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Play with point 

of view

University of Cambridge Museums: https://www.museums.cam.ac.uk/
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Try a visual 

call to action

Broadway Cinema: https://www.broadway.org.uk/
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Content and 

design
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Think about 

hierarchy
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Think about 

hierarchy
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Write just 

enough
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Write just 

enough

Subscribe to Digital Things:

https://mailchi.mp/2f1dab5d4d9e/digitalthings
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Look at your 

email in 

different 

inboxes

Image credit: https://www.mentalfloss.com/article/70879/9-emojis-look-completely-different-other-phones 
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Accessibility
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Typeface

Easy to read Difficult to read

Easy to read Difficult to read
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Write alt text
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It’s easier to read 

large bodies of text 

when they are left 

aligned. It’s easier to 

read large bodies of 

text when they are left 

aligned. It’s easier to 

read large bodies of 

text when they are left 

aligned.

Left align large bodies 

of text
It’s harder to read large 

bodies of text if they’re 

centred. It’s harder to read 

large bodies of text if 

they’re centred. It’s harder 

to read large bodies of text 

if they’re centred. It’s 

harder to read large 

bodies of text if they’re 

centred.
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Engagement
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Consider your 

inbox appeal
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Sender name
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Subject line
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Preheader 

text
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Review
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Review every send

• Objective

• General trend

• Open rate

• Click through rate

• Unsubscribe rate
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Bonus: A/B test
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Q&A
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digitalnetwork@artscouncil.org.uk 

digitalculturenetwork.org.uk

Join the conversation

@ace_dcn

#digitalculturenetwork

Get in touch

mailto:digitalnetwork@artscouncil.org.uk

