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Is my phone listening to me?

Cookies!

[Short break]

What is changing and why?

The impact on digital marketing

Next steps and Q&A
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The curious case of the 

high pressure shower head
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Question time

Was my phone listening to my 

conversation to show me the ad?
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Existing Audience

Age: Over 18

Lives in: United Kingdom

Interests: Outdoors, Eco-friendly 

products, Renewable energy

Lookalike Audience

Age: Over 18

Lives in: United Kingdom

Interests: Outdoors, Eco-friendly 

products, Renewable energy
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Existing Audience

Age: Over 18

Lives in: United Kingdom

Interests: Hepworth Wakefield, 

One Further, Sunderland Culture, 

Substrakt, RHS

Lookalike Audience

Age: Over 18

Lives in: United Kingdom

Interests: Hepworth Wakefield, 

One Further, Sunderland Culture, 

Substrakt, RHS
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Remarketing



Digital Culture NetworkDigital Culture Network

17digitalculturenetwork.org.uk

Is my phone listening to me?

Cookies!

[Short break]

What is changing and why?

The impact on digital marketing

Next steps and Q&A



Digital Culture Network

Cookies!



Digital Culture Network



Digital Culture Network



Digital Culture Network



Digital Culture Network



Digital Culture Network



Digital Culture NetworkDigital Culture Network

26digitalculturenetwork.org.uk

Time for a short break
3 minutes
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•Requires apps to request permission from users 

before tracking them

•Safari browser already blocks third-party tracking

Apple iOS 14.5 Update

What is changing?
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Facebook user

Age: Over 18

Lives in: United Kingdom

Interests: Hepworth Wakefield, 

One Further, Sunderland Culture, 

Substrakt, RHS

Facebook user

Age: Over 18

Lives in: United Kingdom

Interests: ?
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https://system.spektrix.com/theatrebythelake

https://www.theatrebythelake.com/

https://www.theatrebythelake.com/event/one-side/

https://tickets.theatrebythelake.com/
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•Will stop the use of third-party cookies in 

Chrome browser before 2022

•Creating a Privacy Sandbox

•Shift to Google Analytics 4

What is changing?
Google updates



Digital Culture Network



Digital Culture Network



Digital Culture NetworkDigital Culture Network

36digitalculturenetwork.org.uk

Is my phone listening to me?

Cookies!

[Short break]

What is changing and why?

The impact on digital marketing

Next steps and Q&A



Digital Culture Network

•Search Engine Marketing

•Search Engine Optimisation (SEO)

•Pay-Per-Click Advertising (PPC)

•Social Media Marketing

•Display Advertising

•Email Marketing

•Content Marketing

Impact on Digital Marketing

•Search Engine Marketing

•Search Engine Optimisation (SEO)

•Pay-Per-Click Advertising (PPC)

•Social Media Marketing

•Display Advertising

•Email Marketing

•Content Marketing
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• Profile information

• Shared posts

• Comments

• Friends

• Messages

• Events

• Pages

• Payment history

• Photos and videos

• Likes and reactions

• Following and followers

• Marketplace activity

• Saved items and collections

User data:

• Google Calendar

• Google Chrome

• Google Drive

• Google Maps

• Google Photos

• Google Play

• Google Search

• Google Shopping

• YouTube

• Plus many more…

Single account across:

Walled Gardens
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• Informed by individual actions

• Can be jarring to users “I’m being 

targeted”

• Based on third-party trackers

Behavioural vs Contextual

• Appears alongside relevant content

• Ads and content lift each other

• Privacy-friendly
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Behavioural vs Contextual
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Is my phone listening to me?

Cookies!
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• Plan content for walled-garden platforms

• Research Contextual Advertising techniques

• Allocate time to build on your first-party data

• Install Google Analytics 4 on your website

What are the next steps?
Preparing for a cookieless future
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• Contact the Digital Culture Network for a 

free 1-2-1 chat 

• Fill out the webinar survey to help us 

improve

What are the next steps?
Get help and support
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Join the conversation

@ace_dcn

#digitalculturenetwork

Get in touch

mailto:digitalnetwork@artscouncil.org.uk
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