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7
offices

142
countries served

13
years of experience

7M
users have already 
tried Semrush

Backed by 
top investors

Trusted expertise, powerful resources
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Big data for smart decision making

Traffic Analytics
Data from 200 million 
panelists

1 billion events analyzed 
per day

Domain Analytics
142 geo databases

Over 800 million 
domains profiles

Keyword Analytics
20 billion keywords

Up to 20 million ideas 
for a single keyword

Display Advertising
310 million ad samples

Over 5 million publishers
and advertisers

Backlinks
Over 43 trillion 
backlinks

25 billion URLs 
crawled per day

semrush.com * as of September 2021



Grow your online visibility across all key channels
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SEO
● Analyze the competition 

Improve and expand 
your backlink profile

● Conduct technical audit 
and fix the issues

● Manage your on-page 
SEO

● Enjoy a range of local 
SEO solutions

● Track your progress 
daily

Content
● Find ideas for 

new content

● Build a strategy and 
manage your content plan

● Make sure your content is 
SEO friendly and original

● Analyze mentions 
and track the impact 
of your story

● Track your off-site 
content performance

● Analyze and improve your 
existing content

Advertising
● Get insights for your 

search,  display, 
shopping campaigns

● Collect keywords and 
easily manage your lists

● Uncover opportunities 
to save money and 
skyrocket your ROI

● Reveal your paid search 
competitors and their 
strategies

Competitive
Research
● Analyze their regional 

presence

● Discover opportunities 
for growth

● Estimate capacity 
and saturation of 
a new market 

● Use for presales 
and pitching

● Get insights into 
competitors' audience, 
channels and tactics

Social Media
● Plan, prepare and 

schedule posts

● Find content to share 
with your audience

● Discover fans 
and influencers

● Measure and optimize 
your performance

● Keep an eye on 
your rivals

semrush.com



Agenda

1. Competitive Research

2. Content Strategy

3. Performance Analysis



Semrush for 
Competitive 
Research
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Get a full picture of a website’s online presence
Use Domain Overview to get tons of top-level insight into any domain

https://www.semrush.com/analytics/overview/compare-competitors/?q=museumoflondon.org.uk&searchType=domain&compareWith=trch.co.uk%3Adomain%7Ccustomshouse.co.uk%3Adomain%7Cbedfordcreativearts.org.uk%3Adomain%7Cyorkcastlemuseum.org.uk%3Adomain
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Analyze a website’s organic keyword strategy
Use Organic Research to analyze the SEO strategy of any of your competitors and optimize yours

https://www.semrush.com/analytics/organic/positions/?sortField=&sortDirection=desc&filter=%7B%22search%22%3A%22%22%2C%22volume%22%3A%22%22%2C%22positions%22%3A%22%22%2C%22serpFeatures%22%3A%22%22%2C%22kd%22%3A%22%22%2C%22advanced%22%3A%7B%220%22%3A%7B%22inc%22%3Afalse%2C%22fld%22%3A%22phr%22%2C%22cri%22%3A%22containing%22%2C%22val%22%3A%22newcastle%22%7D%7D%7D&db=uk&q=theatreroyal.co.uk&searchType=domain
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Analyze a website’s paid keyword strategy
Use Advertising Research to analyze live ad examples from your competitors’ campaigns

https://www.semrush.com/analytics/adwords/copies/?db=uk&q=postalmuseum.org
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Run a SWOT analysis to improve your content 
strategy
Use Keyword Gap to get a side by side comparison between keyword profiles

https://www.semrush.com/analytics/keywordgap/?db=uk&q=https%3A%2F%2Ftrch.co.uk%2F&searchType=domain&keywordType=organic&compareWith=https%253A%252F%252Fwww.theatreroyal.co.uk%3Adomain%3Aorganic%7Chttps%253A%252F%252Ftheatreroyal.com%252F%3Adomain%3Aorganic


Semrush for 
Content Strategy
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Find content that stands out in your niche
Use Topic Research to get topic ideas for a particular subject

https://www.semrush.com/topic-research/


13

Find the best keywords for any new content 
you’re creating
Use Keyword Magic Tool to analyze audience interest, find cost effective keywords & review 
the most popular questions for content creation & optimization

https://www.semrush.com/analytics/keywordmagic/?q=visual%20arts&db=uk&gsort=volume_desc
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Automatically check the SEO potential and 
originality of any piece of content in real-time
Use SEO Writing Assistant to help you in writing brand new content or to review the one 
already online  

https://www.semrush.com/swa/


Semrush for 
Performance 
Analysis
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Measure the impact of your content strategy in 
any specific geographic location
Use Position Tracking to check your keywords’ rankings and website’s visibility (Share of Voice)

https://www.semrush.com/position-tracking/
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Make your Google My Business listings 
consistent and correct across the internet
Use Listing Management to manage your business data in various directories

https://www.semrush.com/listings-management/


To sum-up



Semrush Key Workflow

1. Compare yourself to competitors and use your findings to your advantage
● Use Domain Overview to quickly get a full picture of a website’s online presence 

compared to competitors
● Analyse your competitors’ keyword strategy and optimise yours with Organic Research & 

Advertising Research
● Using Keyword Gap to run a SWOT analysis to improve your content strategy

2. Master your content strategy
● Do you need sub topic ideas for a particular subject? Check out our Topic Research
● Find the best keywords for any new content you’re creating with our Keyword Magic Tool
● Using our SEO Writing Assistant, you can automatically check the SEO potential and 

originality of any piece of content in real-time

3. Get a general overview of the SEO efficiency of your site
● Learn how to measure the impact of your content strategy with Ranking Position 

Tracking in any specific geographic location
● Finally, make your Google My Business listings consistent and correct across the internet 

with Listing Management



Thank you!

Elena Viens
Technical Engineer at Semrush
e.viens@semrush.com

Elena_Viens

mailto:e.viens@semrush.com
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