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How to produce
engaging content
and grow your
Instagram audience
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Today you will learn

e How to create engaging, valuable
content that gets shared far and
wide

e How to encourage your followers to
interact with your content

e How to use Instagram insights to
grow your following

e How to use the newer releases on
Instagram to stay ahead
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a o) * Valuable' Instagram content either
educates, entertains or inspires

e Engaging content makes people
immediately want to comment, share,
save and like it - think about the last

HOW TO create piece of content you engaged with -
: what made you take that action’
engaging, valuable

e People share content that makes them
content ThC]T 991'5 ook intelligent, that they relate to, that
ShCI red 'FCI r o nd W|de they find tfunny, that expresses

something they couldn't have
otherwise put into words

e Your content shouldn't just be about
you, but should be adding value to

N / your followers instead
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Educate

ikeauk &

IKEA PLANT BALLS | [ix=a]
WIT H SWE D I S H @ @ ikeauk & Today our pioneering plant

"7 ball has finally landed in IKEA

c R E AM s A U c E Swedish Food Markets! We know

that many people are concerned
(S ERVES 4) about climate change, and our new
ball packs a plant powered punch,
with just 4% of the climate footprint
of its meathall sibling, it helps us
towards our ambition of becoming
climate positive by 2030.

We'd love to hear your thoughts on
this plant-based alternative and to
make preparing and cooking them a
little more fun at home, we've
released the instructions in true IKEA
fashion! Swipe to find out how easy
they are to whip up!
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2,222 likes

AUGUST 3, Z0Z0

@ Add a comment...
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_ When you're on your lunch break
and consider not going back
Entertain AT A T T

Fi |
1 » A _”g:' ]

{ . Betches @

I

'ﬁ‘l -H @betchesluvthis

me during the week: I'll get a small
coffee | really need to save money

me during the weekend: uber home is
$65? that works
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How do Kou make
content shareable?

\_

e Make it relatable to your audience; run

a series of polls, do a formal
guestionnaire or use trial and error to
tigure out who your typical tollower is;
how old are they, what do they enjo
about the arts, what do they oK) at the
weekend etc.

Select images and create graphics
with this typical tfollower in mind. What
kind of language do they use? Your
Instagram account should have a
specific tone of voice

Think about the first slide of the
carousel, first line of the caption and
first 15 seconds of the video - are
these optimised for sharing?
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a "\ © Ask people to share either on the
graphic itself or in your caption and
thank them for sharing

e Memes and helptul infographics are
some of the top-performing pieces of
content at the moment - how can you
use these trends for your audience?

How do you make
content s Olredb\e'?  Helpful and useful content might be

more basic than you think e.g. the best
way to enjoy an exhibition or tips for
first time gallery visitors

e Where possible use a neutral colour
palette for infographics, that way
people who are worried about their

- / aesthetic won't be put oftf sharing
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K\u_/\,f/ Drinking at least 3 glasses
of water for every other
Examples ot shareable content Scheduling weekly ~ beverage you consume  Checking in on your
phone calls with loved AN bank account daily, so
ones, so you always you always know where
L y feel connected your money stands

\ Tiny habits that /

Everything e e e can effortlessly

face cleansers on the market, but

® ®
really only two categories: cleansers l 0 e Ou llfe
that clean your face, and cleansers m r V r
o u n e e o that do a little something extra. Both
are important—scroll [[J to learn

everything you need to know 572 (h/t
to @alioshinsky for the knowledge)

Taking regular breaks Making sure every meal
n o W a o u o from your screens to go you eat comes with a

@ for a walk in your W healthy portion of veggies
. .
Cle ans,n nelghbcrhcod S"Ekil‘lg to a nighﬁime routine g0 d&FﬁUIf
g ﬁ liana_scott_Such acoolinfoto that allows you to UCTUO"}I’
- leamne enjoy your mornings N6
13w  Reply \
A lnuamicenahbu it whan ara we @thefinancialdiet
QY N

13,311 likes

(There’s lots to dig into!)
o @ Add a comment...
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How to encourage
your followers to
interact with your

content

/

e Your Instagram post is only halt the

conversation, once you've posted the
rest of the content is in the comments
- don't post and ghost!

Figure out which one action you want
people to take and ask them do it! e.g.
TAG someone who this reminds you ot
or TAG the person who comes to mind
when you see this image - or your call
to action could be to TAP the link in bio
to buy a ticket to this
exhibition/class/opening

Ask questions in your captions e.g.
When do you think this photo was

taken? COMMENT with your best
guesses - make it into a game!
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Captions that convert
followers into
customers

/0% ot your captions should include a call
to action, here are some of my favourites:
TAP the tirst link in bio to shop now
TAP the link in bio to order your copy
TAP the image to sho

e SHARE to your story |fp’rh|s helped you

e COMMENT below with your own
suggestions

Captions shouldn't:
e Be paragraphs long
e Refer to events happening that day
e Have dots in them
e Be hard to read or have no real

purpose
e Be left blank
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We're haltway through - any questions?
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How to use Instagram
insights to grow your
tollowing

/

e The most important information you

can find in your insights is how your
posts performed by reach, don't bother
worrying too much about vanity
metrics like how many followers you
gained

Once a week or month go into your
insi?hfs and check what your top
pertforming pieces of content from the
week are by reach - how can you
replicate these? What is it about them
that made people interact?

You might also set yourself a target
around how many website taps you
got, or sales you made
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An insights example

< Posts

Any v Reach v Last 30 days v

Love your posts| Could
yOU CTeate soma content
for us? We don't have
By budget, but would be

HOW fo greal axposura for youl
Use Hashtags

People Make On Instagram
1| fotegtia comsmnrbsacoprom | tesmcinae L Wl BT What To Do When It
2. P Feels Like Nothing Is
: Working Cn Instagram

1.4K

,,,,,,

Phuabe Parke's Fwe
Eules Rules Of Instagram

Sort by newest

ram Goal Ideas
Tﬁ nth Ahead
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Last 7 days v 13 Oct - 19 Oct

Insights overview

You reached +16.9% more accounts compared
to 6 Oct - 12 Oct

Accounts reached 20.9K S
+16.9

An insights example

Content you shared

/ posts
R (| R o
= iy st
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N\ ¢ Every fime Instagram launches a new
feature it's a good idea to be among
the first peop?e to try it out. Why?
Because as we saw with Instagram
Live and Reels - Instagram will always
be keen to show off new launches and
as a result your content gets a boost

How to use the newer h | e
There's still time to make Reels work for
re\edses on |nSJfC19r0m your brand, this could be:
to S'l'C]y a hedd e A guided tour of a new exhibition in 60

seconds

e Five things you didn't know about a
specific artist

e An oddly satistying ASMR Reel of paint
being spattered or crowds of people
moving from space to space as a time

N / lapse
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Examples of Reels
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Three common
mistakes arts
organisations make
on Instagram ana
how to avoid them

Just posting pictures
e Your feed should be a mix of different

kinds of content types; video, graphics,
iImages

e How can you educate your tollowers
and stand out from every other art
account posting amazing images?

e No call to action in the caption, or
saying buy your ticket' where do they
buy from?” Make it easy for people

Making it all about you
e Buy this, buy that
e Not answering comments and DMs
e Not doing any research so you have a
clear idea of who your target customer
is and what they need from you
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Three common
mistakes arts
organisations make
on Instagram ana
how to avoid them

Not producing enough timely, relevant
content:

e Needing every post to be perfect
betore you put it out there - rough and
ready unfiltered content is
outperforming polished content across
social, see: Ti%Tok!

e Posting image sizes that aren't
optimum for the platform (landscape
flyers created for email banners etc)

e Not tapping into trends, memes and
the current news cycle - why does
each piece of content need to be
posted that day? How is it relevant?
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Phoebe Parke's five
rules of Instagram

e Always post in portrait (1080 x 1350)

the square is dead, long live the
rectangle!

e Your post isnt complete without a call

to action

How many followers you have is totally
irrelevant

Pick a niche and stick to it, if you try
and be every’rhin% to everybody you'll
end up being nothing to no one

Use niche hashtags - between 20k -
50k in size
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Instagram
FAQs

XEDQ
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on your goals, but daily!

B =

Q: Should | be using Reels? A: Yes!

Free reach!

Q: Will posting too often annoy my
followers? A: No! If they unfollow they

N

Q: How often should | Eos’r? A: Depends

weren't your people

(000

.

Q: How do | s’roz consistent? A:

Create two wee

s ahead of time

and get ideas from your followers

J

(000

Q: How do | get more followers?! A:
Create shareable content and collab
with people in your niche
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Any questions’




