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Welcome
Before we get started

1. Today’s webinar is scheduled to last 1 hour including the Q&A

2. Closed Captions are available on the desktop and mobile Zoom 
app (click the CC button) 

3. This webinar is being recorded and will be available on the 
website alongside additional resources within 7 days 

4. Say hello in the chat (select “Everyone” from the dropdown) and 
ask questions using the Q+A button. You can also use the 
reaction buttons! 😲🎉😊 
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How to use social media 
effectively – stop broadcasting  
and start engaging 
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Broadcasting vs engagement

Get an algorithm boost

Achieve your digital objectives

Enhance your brand’s reputation

Make communication a two-way street

Develop a relationship with your audiences

Q&A

What we’ll cover today
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What’s the main objective 
for your social media 
platforms right now? 
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What do I mean by 
broadcasting?
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Access All Areas: Eye Queue Hear cast member 
Cian Binchy, 2014-15
Photo, Idil Sukan
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Why should we focus on 
engagement?
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What is Zero-Click 
Content?



Internal Use



Internal Use
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Why don’t social media 
algorithms like links?
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Why don’t the algorithms 
like links?ADVERTISING
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Option 1: 
Mix it up
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Option 2: 
Show don’t sell

https://docs.google.com/file/d/1xoL7heGAFFau5YzhHLl62MbN8cNTMAcl/preview
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Option 3: 
Change your 
objectives
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Engagement metrics

LIKES COMMENTS SHARES

SAVES OVERALL ENGAGEMENT
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Organic social media is where 
conversations happen, not conversions
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Build awareness of 
your organisation

https://docs.google.com/file/d/1Do2RGmu-0jSeJwuSxUnWD0pZN2TAaRJM/preview
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How can we track brand awareness?
1. Social listening software
2. Organic social listening
3. Shares
4. Follower growth
5. Brand searches and direct visits

6. Back links
7. PR and media coverage
8. Newsletter sign ups
9. Bookings and foot traffic
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Lean into your niche
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https://docs.google.com/file/d/1VzmZrL1mwlV2AiJIZdp5YDZFM6R1G6IG/preview


Internal Use
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Ask the audience



Internal Use

Everybody 
loves polls
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Use your 
audience’s 
comments 
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Making TikToks 
based on replies 

https://docs.google.com/file/d/1e_m32ajRBAPV98kkWvN-DgpaqfI_g_Md/preview
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User-Generated 
Content



Internal Use

https://docs.google.com/file/d/1RsXok1-A_2SuUADbjSpOvr_NIgl3tCkJ/preview


Digital Culture Network

Become a 
part of the 
community
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Embrace engagement
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Q&A
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Get in touch
Book in a free 1:1 to talk about your social media 
calendly.com/nicola-barratt/webinar-follow-up 

Send us an email 
digitalnetwork@artscouncil.org.uk 

Join the mailing list 
digitalculturenetwork.org.uk 

Join the conversation 
@ace_dcn 
#DigitalCultureNetwork
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