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Build your own Events
to track your objectives

1. Use the GA4 admin interface

2. Ask a developer to add relevant tags

3. Use Google Tag Manager
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1. What is Google Tag Manager (GTM)?

2. How to create and install a GTM account

3. Setting up Event tracking for Google Analytics 4

4. Advanced configuration and common pitfalls

Session outline
Today we will cover:

🤯😎🤨🧐
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What is 

Google Tag Manager?

Part 1:
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yourwebsite.co.uk
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yourwebsite.co.uk tagmanager.google.com
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TagTagTagTagTagTagTagTagTagTagTagTagTag
TagTagTagTagTagTagTagTagTagTagTagTagTag
TagTagTagTagTagTagTagTagTagTagTagTagTag
TagTagTagTagTagTagTagTagTagTagTagTagTag
TagTagTagTagTagTagTagTagTagTagTagTagTag
TagTagTagTagTagTagTagTagTagTagTagTagTag
TagTagTagTagTagTagTagTagTagTagTagTagTag
TagTagTagTagTagTagTagTagTagTagTagTagTag
TagTagTagTagTagTagTagTagTagTagTagTagTag

Tag
What do you want to happen?
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TriggerTriggerTriggerTriggerTriggerTriggerTrigger
TriggerTriggerTriggerTriggerTriggerTriggerTrigger
TriggerTriggerTriggerTriggerTriggerTriggerTrigger
TriggerTriggerTriggerTriggerTriggerTriggerTrigger
TriggerTriggerTriggerTriggerTriggerTriggerTrigger
TriggerTriggerTriggerTriggerTriggerTriggerTrigger
TriggerTriggerTriggerTriggerTriggerTriggerTrigger
TriggerTriggerTriggerTriggerTriggerTriggerTrigger
TriggerTriggerTriggerTriggerTriggerTriggerTrigger

Trigger
When do you want to do it?
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VariableVariableVariableVariableVariableVariable
VariableVariableVariableVariableVariableVariable
VariableVariableVariableVariableVariableVariable
VariableVariableVariableVariableVariableVariable
VariableVariableVariableVariableVariableVariable
VariableVariableVariableVariableVariableVariable
VariableVariableVariableVariableVariableVariable
VariableVariableVariableVariableVariableVariable
VariableVariableVariableVariableVariableVariable

Variable
How, specifically should things happen? 
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Tag Trigger Variable

What? When? How?
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What? When? How?

Page view Page load Any page
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What? When? How?

File download Link click URL match

URL match – does the link end with any of the following:

pdf|xlsx?|docx?|txt|rtf|csv|exe|key|pp(s|t|tx)|7z|pkg|rar|gz|zip|avi|mov|mp4|

mpe?g|wmv|midi?|mp3|wav|wma
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How to create and install

a GTM account

Part 2:



Digital Culture NetworkDigital Culture Network

15digitalculturenetwork.org.uk

Setting up Event tracking 

for Google Analytics 4

Part 3:
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1. page view

2. external link click

3. file download

4. you don’t need additional Parameters

Configure directly in GA4
if the trigger is one of:

AND
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Custom Events
Questions to ask:

1. What do you need to know?

2. Where can you get this data from?

3. How can you structure the data?



Digital Culture Network

Custom Events
When building Events consider:

1. Can I get this data from existing GA4 Events?

2. What recommended Parameters could I use?

3. Do I need to define a Custom Dimension?
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What? When? How?
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Tag Trigger Variable

What? When? How?
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Contact by email 

and telephone

Example 1:
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mailto:hello@peasantparty.com

tel:07594000123
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What? How? When?

Contact

Email Link click

Link click

Form Submit

Phone number

mailto:

tel:
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contact

Parameter

method

Email / Phone / Form

Name:

Value:

Parameter

content_name

e.g. info@myorganisation.org

Name:

Value:
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Tag
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Variable
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Trigger

Variable
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• method

• contact_name

Custom Definitions
Define any non-standard parameters:

• Method

• Contact name

If you don’t, they cannot used in reports
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https://data.ga4spy.com/
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Audio interactions
Example 2:
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audio_start

Parameter

audio_title

From The Bandroom #53

Name:

Value:

Parameter

audio_mode

listen_again

Name:

Value:
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• audio_title

• audio_mode

Custom Definitions

• Audio Title

• Audio Mode
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Resource downloads
Example 3:
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https://www.mylearning.org/resources/first-gay-pride-1972-1/download
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resource_download

Parameter

link_text

Download image

Name:

Value:

Parameter

link_url

.../first-gay-pride-1972-1/download

Name:

Value:

Parameter

file_name

First Gay Pride, 1972

Name:

Value:
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• link_text

• link_url

• file_name

Standard Parameters
No need for Custom Definitions

• Link text

• Link URL

• File name
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Content grouping
Example 4:
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page_view

Parameter

content_group

Knowledge Hub

Name:

Value:
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Advanced configuration 

and common pitfalls

Part 4:



Digital Culture Network

Advanced configuration
to get the most out of GTM

• Cookie consent

• Ticketing and shop system integrations

• Pixel management



Digital Culture Network

Frequent questions
when first using Tag Manager

1. I can’t access Tag Manager

2. The Tags are not firing

3. I’m seeing weird Event names in GA4
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✅

✅

❌
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How to enhance Google 

Analytics 4 data with 

Google Tag Manager

Recap

🤯😎🤨🧐
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You are not alone, 

we are here to help
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https://calendly.com/jamesakers/google-analytics-4?month=2023-07
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Further resources
Available on our website



Digital Culture NetworkDigital Culture Network

61digitalculturenetwork.org.uk

Help us help you
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digitalnetwork@artscouncil.org.uk
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#DigitalCultureNetwork
@ace_dcn
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