
Welcome
Before we get started
1. Today’s webinar is scheduled to last 75 minutes including

Q&A and a short break

2. Closed Captions are available on the desktop and mobile
Zoom app (click the CC button)

3. This webinar is being recorded and will be available on the
website alongside additional resources within 7 days

4. Say hello in the chat (select “Everyone” from the dropdown)
and ask questions using the Q+A button. You can also use
the reaction buttons!
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Demystifying SEO: Actionable 
tips for the cultural sector

Monica Thomas, 8th November 2023



Recorded Webinar: SEO Explained in 
One Hour
Get an overview of search engine optimisation by watching 
this recorded webinar on the DCN Knowledge Hub 



What we will cover
 SECTION 1: How to use SEO to get results

BREAK

 SECTION 2: Rich results to increase your reach beyond 

your website

 SECTION 3: Choosing an SEO strategy that is right for 

you

Q&A

END



            

1. How to use SEO to get results

SEO – basic concepts

Choosing keywords to optimise a page

The basics of page optimisation

Break (5min)

SECTION 2

SECTION 3

Q&A



Quick Poll



SEO = Search Engine Optimisation



 

A need Think of a 
keyword

Type in 
search

Scan 
results

Click

Happy?

YesNo



keywords = search phrases that people put into Google to get results

ranking = how you place in Google for a particular keyword



 

(Meta) title

Meta description

Featured snippet

(Meta) title



Localised Google 
Maps result



Localised 
rich result



Localised 
rich result 2



Google 
Business 
Profile 
panel



     

31.24%

6-10 receive only 3.73%

67.60%



      

To recap:
• Google now offers an array of rich results on top of the regular ones

• Many of those results are localised

• They may appear alongside your regular result

• Some might even bypass your website

• Rich results are in “position zero” and get the most attention

• Only the top 5 results get any meaningful traffic



              

SEO – basic concepts

Choosing keywords to optimise a page

The basics of page optimisation

Break (5min)

SECTION 2

SECTION 3

Q&A

1. How to use SEO to get results





What page do you picture when you think:

• CPD
• MAC Online

• Continuous Professional Development dance teachers
• CPD dance
• Midlands Art Centre Online

Relevant and
unambiguous



Are you more likely to search for?

• Performing arts company
• Multi-disciplinary visual arts space

• Theatre
• Art gallery

In plain
English



 

Scan 
results

Click

• If the results I see are not what I’ve been looking 
for, I’m likely to go back and type in something 
else.

• So, make sure that the results for the keyword you 
are targeting are comparable to what you are 
offering.



When you think “quirky things to do in London”– what page do 
you expect to see?

Like this? Or like this?



Do you stand a chance to rank for these 
keywords?

• “venue hire” and “donate” terms are usually too 
competitive.

• Similarly: “10 best things to do in Newcastle”, “great 
days out in Manchester”, “gifts London” are too 
competitive.

• Are you competing against giants? Achievable



• Relevant and unambiguous

• Formulated in a language people use

• Must meet the search expectation

• Achievable

 

Keywords need to be:



             

1. How to use SEO to get results

SEO – basic concepts

Choosing keywords to optimise a page

The basics of page optimisation

Break (5min)

SECTION 2

SECTION 3

Q&A



Example of a page aligned with search
search “gifts for engineers”

• Keyword in the (meta) title,
• The title tells me that there is 

• A selection of gifts on that page (17)
• The selection is current (2023)

• Keywords in the meta description



  

• Keyword in the URL
• Keyword in the title
• Keyword in the first paragraph



Example of a page not aligned with search
• Organisation offers Escape Room for Families
• The escape room is called “Mega Spy HQ”
• The keywords would be: “escape room for children”, 

“escape room for families”, etc.

URL: www.organisation.co.uk/mega-spy-hq/

Title: Mega Spy HQ | Organisation Name

Meta Description: (missing)
An alternative day out for your family, Mega Spy HQ is an amazing and 
imagination-building experience for everyone both young and old. Come 
and see if you can break the enemy code before the time runs out.  

http://www.organisation.co.uk/mega-spy-hq/


Rules for URLs

GOOD:

www.organisation.co.uk/events/family-escape-room

BAD:

www.organisation.co.uk/mega-spy-hq

www.organisation.co.uk/funded/family-escape-room

www.organisation.co.uk/mega%spy?hq

http://www.organisation.co.uk/mega-spy-hq
http://www.organisation.co.uk/funded/family-escape-room


How to optimise a page:
• Establish what the right keyword for the page should be.

• Use the keyword in:

• The URL

• The title of the page (and meta title)

• The meta description

• The first paragraph of the page 

• (and in other places on the page as well)

• Make sure that your URLs are structured correctly.





          

2. Rich results to increase your reach

Google Business Panel

Localised rich results

SECTION 3

Q&A



Quick Poll 2



Google 
Business 
Profile 
panel – 
Brunel 
Museum



Internal Use

  



    



          

2. Rich results to increase your reach

Google Business Panel

Localised rich results

SECTION 3

Q&A



Internal Use

  



Internal Use

  



How do you rank for these local searches?

• Set up you Google Business Profile.

• Have a well-structured website (events should be under “events” or 
“what’s on”).

• Add structured data to your website

•  Get your events listed on external websites such as:
• Eventbrite
• Ticket Master

• Can you get a Wikipedia listing?



                 

3. Choosing an SEO strategy that is right for you

When SEO is not a good choice

The three levels of SEO optimisation

Q&A



         

SEO is not a good strategy if:
• Your target audience is not the general public.



         

SEO is not a good strategy if:
• People don’t search for 

what you offer

• Your offer relies 
primarily on visual 
appeal 

• You are selling high-
ticket items



         

SEO is not a good strategy if:
• All other results are cheaper than your 

product.
• Top results are taken by huge well-

known websites



         

SEO is not a good strategy if:
• You need results quickly.

Traditional SEO works best on 
evergreen content



                

3. Choosing an SEO strategy that is right for you

When SEO is not a good choice

The three levels of SEO optimisation

Q&A



Internal Use Three levels of SEO optimisation (1)

Content marketing

Work with what 
you have

The Basics

• Is your website accessible?
• Is it fast to load on the mobile and on desktop?
• Is it mobile friendly?
• Do you have any broken links that need to be fixed?
• Do you rank for your brand terms?
• Do you have your Google Business Profile set up?
• Is your content well  structured?



Internal Use Three levels of SEO optimisation (2)

Content marketing

Work with what 
you have

The Basics

• Check your current rankings
• Improve on existing rankings
• Check your meta titles
• Check your meta  descriptions
• Check your URLs
• Can you improve the existing content?

• Is there content that could be re-aligned with 
better keywords?

• Can you optimise the pages better?
• Can you expand the content and make it more 

comprehensive?



Internal Use Three levels of SEO optimisation (3)

Content marketing

Work with what 
you have

The Basics

• Do keyword research to identify keywords to 
target.

• Develop content strategy to support your SEO
• Create a content calendar to regularly produce 

well-optimised content
• Implement link building and online PR into your 

strategy



Let DCN Help You

Roberta Beattie

Tech Champion for 
Accessibility

Andy Leitch

Tech Champion for 
Websites

Muhammad 
Momin

Tech Champion for

• Search Engine 
Optimisation 
(SEO) 

• Search Engine 
Marketing (SEM)

Monica Thomas

Tech Champion for

• Search Engine 
Optimisation 
(SEO) 

• Google Ad Grants





digitalnetwork@artscouncil.org.uk 
digitalculturenetwork.org.uk

Join the conversation
@ace_dcn 
#digitalculturenetwork

Get in touch
Send us an email
digitalnetwork@artscouncil.org.uk

Join the mailing list
digitalculturenetwork.org.uk

Join the conversation
@ace_dcn
#DigitalCultureNetwork

mailto:digitalnetwork@artscouncil.org.uk


#DigitalCultureNetwork
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