
Welcome
Before we get started
• Today’s webinar is scheduled to last 1 hour including 

Q&A
• Click the CC button for Closed Captions
• BSL interpretation provided
• This webinar is being recorded and will be available 

on the website alongside additional resources within 
7 days

• Say hello in the chat (select “Everyone” from the 
dropdown) and ask questions using the Q+A button. 
You can also use the reaction buttons! 



Muhammad Momin
Search Engine Marketing/Search Engine 
Optimisation
Newcastle Upon Tyne



Choosing a paid advertising 
platform: a Google, Meta & 
TikTok ads overview
Muhammad Momin
Thursday 22 February 2024



Objectives

• To understand whether paid advertising is for 
you.

• To understand what paid advertising platforms 
are available.

• To be able to decide which platform may be 
best to start off with.



Is paid advertising for you? (10 minutes)

The different platforms (15 minutes)

Which one is right for you? (15 minutes)

Q&A



Is Paid Advertising For You?

For Cultural and Creative 
Organisations & Individuals



Some questions to ask yourself

• Why do you want to start paid advertising?

• How much time or money could you set aside?

• Do you want to do it yourself or hire an expert?

Is Paid Advertising For You?



What is more available to 
you or your organisation?

Is Paid Advertising For You?

Budget Time



   

Is Paid Advertising For You?

More Time > Budget
Plenty of time (10-20 hours weekly)

Multiple staff members

Dedicated marketing team



   

Is Paid Advertising For You?

More Budget > Time
£500-1000 to spend
May need to hire someone to run ads
Large funding or grant



Poll

What is more available to 
you or your organisation?



     

More Time than Budget

• Search Engine Optimisation

• Local SEO – Google Business Profile

• Email Marketing

• Telemarketing

• Social Media Marketing

More Budget than Time

• TikTok Ads

• Meta Ads

• Google PPC

• YouTube Ads



Nicola Barratt
Social Media Tech Champion



Tech Champions 
Dean

Digital Content 
Creation

Ollie
Digital Marketing 

and Strategy

Nicola
Social Media

Jacqueline
Email 

Marketing

Jack
Audience Data 

Collection

Monica
Search Engine 
Optimisation



 

“It's Unlimited, Completely Free 
and Tailored to you”

James Akers 
Data Analytics & Insight Tech Champion



Our Knowledge Hub

https://digitalculturenetwork.org.uk/knowledge/



Pros 
Is Paid Advertising For You?

• Quicker results

• Can control customer inflow and outflow

• Allows retargeting

• Allows customer tracking

• Scalable at a larger rate

• Good analytics



Cons

• Takes time, effort and money

• High chance of not being successful straight away

• Loads of Jargon- CPC, CPM, CTR, Frequency

• Can be complicated

Is Paid Advertising For You?



The Different Platforms



  



PPC vs Digital Marketing
Pay per click marketing - Takes customers to your 

website, and you will pay per click. The cost will depend 

on your keyword.

Digital marketing - There will be a set price per 1000 views of 

your ad on platforms like Facebook, TikTok and Instagram, 

regardless of getting clicks.



Google



Ad Grants - Free Ad Credit*

*You must have a charity number

Monica Thomas 
Search Engine Optimisation 



Meta



TikTok



Dean Shaw
Digital Content Creation



Audience Comparison



  

Age Group

Facebook Instagram TikTok Google 
Ads

Age 30-65 18-50 16-35 All ages



   

Customer Journey

Facebook Instagram TikTok Google 
Ads

Customer 
Journey

Not aware, 
re-targeted

Not aware, 
re-targeted

Not aware Buying 
intent



  

Engagement

Facebook Instagram TikTok Google Ads

Engagement Likes, 
comments, 
video views, 
profile visit

Likes, 
comments, 
video views, 
profile visit

Likes, 
comments, 
profile visit

Little 
engagement



    

Interests and Behaviours

Facebook Instagram TikTok Google Ads

Interests 
and 
Behaviours

Specific 
targeting

Buying 
behaviours

Specific 
targeting

Buying 
behaviours

General 
targeting

Watch 
interests

Complex 
interest 
targeting



Audience Comparison -
summary

Facebook Instagram TikTok Google Ads

Ages 30-65 18-50 16-35 All ages

Customer 
Journey

Not aware, 
re-targeted

Not aware, 
re-targeted

Not aware Buying intent

Engagement Likes, comments, 
video views, 
profile visit

Likes, comments, 
video views, 
profile visit

Likes, 
comments, profile 
visit

Little engagement 
except from when 
they are on your 
website

Interests and 
Behaviours

Can narrow 
specifically who 
you are wanting to 
show to and 
target buying 
behaviours

Can narrow 
specifically who 
you are wanting to 
show to and 
target buying 
behaviours

General audience, 
can target 
according to 
watch interests

Can target 
interests but can 
be more 
complicated.
A lot depends on 
keyword choice



Cost Comparison



      

Cost to Start Seeing Results

Facebook Instagram TikTok Google Ads

Cost to start 
seeing 
results 
(quarterly)

£500 - £1000 £500 - £1000 £500

£0

£400 - £1500

The money after which your campaign will start getting out of learning phases*



  

Scaling

Facebook Instagram TikTok Google Ads

Scaling Very scalable Very scalable Not hugely 
scalable as 
content will 
need to be 
updated

Harder to 
scale



   

Optimisation

Facebook Instagram TikTok Google Ads

Optimisation Cost can be 
brought down 
with 
optimisation

Cost can be 
brought down 
with 
optimisation

Very little 
optimisation

Can be 
optimised but 
not a huge 
cost 
decrease can 
be seen



   

Minimum Spend

Facebook Instagram TikTok Google Ads

Minimum 
spend

No minimum No minimum 20 USD/day No minimum



Cost Comparison - summary
Facebook Instagram TikTok Google Ads

Cost to start 
seeing results

500 - 1000 500 - 1000 0 - 500 1000 - 2000

Scaling Very scalable Very scalable Not hugely 
scalable as 
content will need 
to be updated

Harder to scale

Optimisation Cost can be 
brought down with 
optimisation

Cost can be 
brought down with 
optimisation

Very little 
optimisation

Can be optimised 
but not a huge 
cost decrease can 
be seen

Minimum spend No minimum No minimum 20usd/day No minimum



Difficulty Comparison



      

Time Needed For Set Up

Facebook Instagram TikTok Google Ads

Time 
needed to 
set up 
(beginner)

10 - 20 hours 10 - 20 
hours

Without content 
(up to 5 hours)
+ content creation 
(5 - 80 hours)

15 - 40 hours



   

Maintenance Time

Facebook Instagram TikTok Google Ads

Maintenance 
Time
(during 
scaling)

4 - 8 hours a 
week

4 - 8 hours 
per week

1 - 2 hours 
per week

1 - 2 hours 
per week



    

Is your audience young?

Yes



    

Is your audience young?

No



  

Are people actively searching 
for your product/ service?

Yes



  

Are people actively searching 
for your product/ service?

No



 

Very little experience



Museum



Canvas prints



Dance studio



Q&A
Q&A



Get in Touch
Digitalnetwork@artscouncil.org.uk

Digitalculturenetwork.org.uk

@ace_dcn

Showcase/Digital-Culture-Network

DigitalCultureNetwork
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