
Welcome
Before we get started
Today’s webinar is scheduled to last 1 hour 
including Q&A
Click the CC button for Closed Captions
BSL interpretation is available
This webinar is being recorded and will be available 
on the website alongside additional resources within 
7 days
Say hello in the chat (select “Everyone” from the 
dropdown) and ask questions using the Q+A button. 
You can also use the reaction buttons! 



How GDPR/PECR 
regulations affect
email marketing and 
why it is important

Jacqueline Ewers, 13 March 2024



What GDPR and PECR principles are for email 
marketing 
How the regulations affect contact data 
collection  
Why being compliant benefits your email 
marketing 
How to grow your email contact list through 
best practice 
Q&A



Why email?
1. 99% of email users check their email daily 

(OptinMonster)
2. 46% smartphone users prefer comms from 

businesses by email (Statista) 
3. 74% UK internet users who send and receive 

email are aged 16-25 (Statista)
4. £38 return on every £1 spent in the UK (Statista)



GDPR and PECR for 
email marketing 
1. What are the regulations?
2. What do they mean for email?
3. Why are they the best thing that happened 

to email marketing? 



GDPR

1. Lawfulness, fairness and transparency
2. Purpose limitation
3. Data minimisation
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GDPR

4. Accuracy
5. Storage limitation
6. Integrity and confidentiality (security)
7. Accountability 



     



    

Junction
Arts



Quick question
Spot the odd one out that isn’t a 
GDPR named principle 
1. Transparency
2. Accountability
3. Data minimisation
4. Fairness
5. Consent
6. Confidentiality



PECR

• They have specifically consented to email from you
• They are an existing customer who bought (or 

negotiated to buy) a similar product or service from 
you in the past, and you gave them a simple way     
to opt out, both when you first collected their details   
and in every message you have sent.



 

PECR

• You must not disguise or conceal your 
identity, and you must provide a valid 
contact address so they can opt out or 
unsubscribe.
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How the regulations 
affect contact data 
collection

1. Seeking consent
2. Some examples
3. Business-to-Business



Seeking consent

• free choice 
• clear consent 
• specific consent
• positive action 
• record consent 
• easy to withdraw
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How many best 
practices did you spot?

• 3
• 4
• 5
• 6



Business to Business 
(B2B)
√ Corporate subscribers

X Sole traders and some partnerships

√ ‘Do not email’ list
.
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Why being compliant 
benefits your email 
marketing

1. Relationship building
2. Customer Lifetime Value
3. Segmentation
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How to grow your email 
contact list through 
best practice
• Make every contact count
• Audit touchpoints
• Test new ideas



Touchpoints

Touchpoints

Tickets

Print

Venue

Website

Events

Email

Social 
media

In 
person



         



         



     



QR codesQR Codes



Permissions



Word of 
Mouth



• What GDPR and PECR principles are for 
email marketing 

• How the regulations affect contact data 
collection  

• Why being compliant benefits your email 
marketing 

• How to grow your email contact list through 
best practice 

• Q&A

 



Q&A
Q&A



  



Get in Touch
Digitalnetwork@artscouncil.org.uk

Digitalculturenetwork.org.uk

@ace_dcn

Showcase/Digital-Culture-Network

DigitalCultureNetwork
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