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Welcome
Before we get started

1. Today’s webinar is scheduled to last 1 hour including Q&A

2. Click the CC button for Closed Captions

3. BSL interpretation is available

4. This webinar is being recorded and will be available on 

the website alongside additional resources within 7 days

5. Say hello in the chat (select “Everyone” from the 

dropdown) and ask questions using the Q+A button. You can 

also use the reaction buttons! 



Access free one-to-one support



Contents

Introduction to the Ticketing Journey

The Stages of the Ticketing Journey

Recap and Next Steps

Q&A



Why focus on the 
Ticketing Journey? 



Poll! 



The Ticketing Journey

• Awareness

• Pre-Purchase

• Purchase

• Event

• Post-Event

• Awareness



Awareness

Date
Time
Venue
Price

DCN’s Jacqueline can help with growing 

your audience through email



• Segment Your 
Audience

• Ads Based on 
Interests

• Tailored Email 
Campaigns

• Leverage Past 
Purchases

• Encourage Action

Building Awareness



The Ticketing Journey

• Awareness

• Pre-Purchase

• Purchase

• Event

• Post-Event

• Awareness

• Pre-Purchase



Pre-purchase
Website & Ticketing Page Design

Do Don’t

• As few clicks as 
possible

• Minimum distractions

• Mobile friendly

• Short & clear

• Too many pages

• Lots of addons / 
upsells

• Bloated slow loading 
website



Microsoft Clarity
DCN’s Andy Leitch can help 

you to optimise your website



Pre-purchase
Above The Fold

Capture Attention

Easy Navigation

Clear Call-to-Action



Pre-purchase
Pricing Transparency & Options

£0      £5     £10



Price Types

General Admission

Early Bird General Admission

VIP

Early Bird VIP

Deluxe VIP

Premium

Premium Plus

Ultimate Experience

Ultimate Premium Plus

Premium Plus VIP

General Admission – Standard 
access to the event.

VIP – Early access and 
reserved seating.

Ultimate VIP – All VIP perks, 
plus access to an exclusive 
lounge and a complimentary 
gift.



Place your bets! 



Ticket Journey Video



Foundling Museum



Cart abandonment

Average online cart 
abandonment rate: 

69.57%

DCN’s James Akers can help you with 

tracking and analysing your data



Calendar view

Shows level of availability

Shows expected price



Seating selection



Seat Map



Mini-basket



Basket



Add-ons and Extras



Log In or Register

• Guest checkout = 

streamlined process

• Log in or register = 

build long term 

relationships

• Keep it all quick, 

easy and convenient



Limit choices to the 
essentials.

Be transparent with pricing 
from the start.

Keep checkout simple with 
minimal steps.

What can we learn?



The Ticketing Journey

• Awareness

• Pre-Purchase

• Purchase

• Event

• Post-Event

• Pre-Purchase

• Purchase



Payment & Security



Confirmation and E-Tickets

• Confirmation – ASAP

• E-Tickets – Shortly after or included



The Ticketing Journey

• Awareness

• Pre-Purchase

• Purchase

• Event

• Post-Event

• Purchase

• Event



Event
Attendance tracking

Digital Check-In

Identify no-shows 
and late arrivals

Analyse data 
post-event

Boost engagement 
with follow-ups

Derby Poetry Festival (c) Tom Platinum Morley



The Ticketing Journey

• Awareness

• Pre-Purchase

• Purchase

• Event

• Post-Event

• Event

• Post-Event



Post-Event
Post-Event Communication 

• 12-48 hours after

• Request feedback

• Share Future Event 
Info



Post-Event
Feedback and Improvement

DCN’s Jack Roscoe can help you 

to gather and act on your feedback



Post-Event
Loyalty and Engagement

Coco Film and Craft (c) Paul Blakemore

Jam on the Horizon (c) Eddy Hubble



Recap

• Awareness – Build Interest Early

• Pre-Purchase – Keep it Simple

• Purchase – Fast and Secure Checkout

• Event – Smooth Entry, Clear Communication

• Post-Event – Follow up, Build Loyalty



Next Steps

Middlesbrough Nightfall (c) Kev Howard

Cultural Connectors (c) Dev Place

DCN’s Adam Sykes can help you 

with your ticketing and CRM needs 



Webinar wrap up



Get in Touch

digitalnetwork@artscouncil.org.uk

digitalculturenetwork.org.uk

@ace_dcn

Showcase/Digital-Culture-Network

DigitalCultureNetwork

Get In Touch



Q&A

• 14th January 2025 – The Missing Lens: Enhancing 
user experience for hidden impairments

Upcoming webinars



Q&A



Digital Culture Network
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