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Welcome
Before we get started
1. Today’s webinar is scheduled to last 1 hour including Q&A
2. Click the CC button for Closed Captions
3. BSL interpretation is available
4. This webinar is being recorded and will be available on 

the website alongside additional resources within 7 days
5. Say hello in the chat (select “Everyone” from the 

dropdown) and ask questions using the Q+A button. You 
can also use the reaction buttons! 



Access free one-to-one support



 

What are Meta Ads?
Where can your ads appear?
Creating a Meta Ads campaign
Q&A



What are Meta 
Ads and why 
should we use 
them?



Organic and Paid

Organic Paid



 

Sponsored

Banner with 
a display 
link, header 
& description

Call-to-action 
button



  

National Gallery

Migration Museum

My Neighbour Totoro



Why use Meta Ads?

• Increase your social media reach 
• Access a large, relevant audience base
• Send traffic to your website
• Reach people who don’t know about you yet
• Some of the cheapest social media advertising

Webinar recording – What goes into a 
social media strategy
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Where can 
your ads appear?



Meta



What you’ll need to start 
advertising

• A Facebook Page
• Meta Business Suite 
• Adverts Manager
• A compliant privacy policy
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Creating a Meta Ads campaign
• Choosing an objective
• Setting a naming convention
• Selecting a performance goal
• Campaign budget and duration
• Audience targeting
• Ad placements
• Creating an advert
• Publishing
• Results



  



  



Which objective 
should I choose?



 

Awareness

Consideration

Conversion



  

Awareness

Traffic / Engagement

Leads / Sales
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Social Media Tech Champions Nicola 
and Katy can help you to understand 
performance goals
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How much should 
I spend and 
how long should I 
run my ads for?



Poll!
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Who should 
I target?



 



    





  



Creating a Meta Ads campaign
 Choosing an objective
 Setting a naming convention
 Selecting a performance goal
 Campaign budget and duration
 Audience targeting
• Ad placements
• Creating an advert
• Publishing
• Results



 





Creating a Meta Ads campaign
 Choosing an objective
 Setting a naming convention
 Selecting a performance goal
 Campaign budget and duration
 Audience targeting
 Ad placements
• Creating an advert
• Publishing
• Results



 



  



Which ad type 
performs the best?



   

Single image Single video

Carousel
Video and Digital Content Tech 
Champion Dean can help you to 
create impactful videos



    



  

50 – 150 
characters

27 
characters

27 
characters



   

Primary text

Headline Call to action button
Description
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Publishing

• Review
• Learning phase
• Delivering
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What’s a good 
result?



Results
• Clickthrough rate (CTR)

• The rate at which your ad was clicked 
• (Clicks / impressions) x 100
• (300 clicks / 10,000 impressions) x 100 = 3%

• Cost per click (CPC)
• The amount you spend for each click
• Total ad spend / clicks
• £50 ad spend / 300 clicks = £0.16



• What Meta Ads are and where they can appear
• Choosing an objective and setting your naming convention
• Selecting a performance goal 
• How to set your campaign budget and duration
• How to change the audience targeting
• What ad placements are and how to customise them
• Uploading images and character limits for creating an advert
• The campaign publishing process
• How to see your results

Summary



Q&ADigital Culture Podcast



Get in Touch
digitalnetwork@artscouncil.org.uk

digitalculturenetwork.org.uk

@ace_dcn

Showcase/Digital-Culture-Network

DigitalCultureNetwork

  



Q&A
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