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Welcome
Before we get started

. Today’s webinar is scheduled to last 1 hour including Q&A
. Click the CC button for Closed Captions
. BSL interpretation is available

. This webinar is being recorded and will be available on
the website alongside additional resources within 7 days

. Say hello in the chat (select "Everyone” from the
dropdown) and ask questions using the Q+A button. You
can also use the reaction buttons! ¢ ¥ @




Access free one-to-one support

Digital Culture =%,
a Negtwork ‘ < s Getintouch Events Knowledge Hub
Cﬂ-'1-f5|_ ,\\P

Ask a Tech Champicn

Ask a Tech Champion

Got something specific
you’d like help with?

Our Tech Champions provide one-to-one support and expertise in a
range of specialisms including:

Digital Strategy and Marketing

Digital Content Creation

ECommerce and Merchandising

Data Analytics and Insights

Social Media

Email Marketing

Box Office Ticketing and CRM

Websites

Search Engine Marketing and Optimisation

First Name

What is it about?

—Please choose an option—

What region are you based in?

—Please choose an option—

Please tell us about the support you need:

Awards~  External Support~  News About ~ .

Last Name

Organisation

Which discipline is your area of focus?

—Please choose an option—

How did you hear about us?

—Please choose an option—




@ What are Meta Ads?
(O Where can your ads appear?
() Creating a Meta Ads campaign

O Q&A




What are Meta
Ads and why

should we use
them?




Organic and Paid

A Royal Shakespeare Company @
w 9 April at 15:31- @

Another glimpse of the Olivier Award-nominated #KyotoPlay onstage at sohoplace

See the five-star show, co-produced with Good Chance Theatre and written by Joe Murphy and
Joe Robertson, in London until 3 May only.

Availability is very limited - check back for returns: https://sohoplace.org/shows/kyoto/

[‘A[CIVEIX] PIECE OF
THEATRE THAT NUDGES

THE WORLD A LITTLE']

WHATSONSTAGE

A

5 comments 6 shares

Organic

Royal Shakespeare Company &

Sponsored - &

Book now for the new play Kyoto, now playing in the West End after a critically acclaimed run in
Stratford-upon-Avon. Tickets from just £25.

@sohoploce

SAVING THE EARTH
IS A FILTHY BUSINESS

g |
oq" -~

by asrangement with Nica Blms.

TICKETS FROM £25

ARTS COUNCIL
ENGLAND

SOHOPLACE.ORG

For a limited season

Must end 3 May

Q0 103
d9 Like

O Comment

Book now

3 comments 4 shares

tf> Share




Royal Shakespeare Company & e X
Sponsored -

=>
S po n SO red Book now for the new play Kyoto, now playing in the West End after a critically acclaimed run in

Stratford-upon-Avon. Tickets from just £25.

SAVING THE EARTH I

IS A FILTHY BUSINESS

Banner with

a display _ | “Sohoplace > .
~ SOHOPLACEORG Ca”-tO-aCthn

I i N k, h ead er For a limited season Book now €
Must end 3 May button

& description oo 103 3 comments 4 shares
|ﬁ Like Q Comment (.‘{> Share




nationalgallery

Sponsored

Qv

257 likes

National Gallery

Migration Museum
Libwrar 7036

Shop our customer favourites 9
Every purchase supports the Migration Museum, a registered charity

LEWISHAM 7.
COOKBOOK %

S, Cockuand Tatl Lawislam

SHOPMIGRATHONMUSELRM.ORG

House of Lewisham: Lewisham Cookbook
Beautiful, ingpiring and thought-provoking products
that explore migration. Support the Migration...

Shop Now

Migration Museum

Totoro Show - X
Sponsored - &
This six-time Olivier Award-winning production of My Neighbour Totoro is the theatrical event of
2025. Secure tickets now.

i,
your tickets @ Book now
s selling fast for Mv Neiahbour Totoro

1 comment

O Comment A> Share

My Neighbour Totoro




Why use Meta Ads?

Increase your social media reach

Access a large, relevant audience base
Send traffic to your website

Reach people who don’t know about you yet
Some of the cheapest social media advertising

R el




() What are Meta Ads?
@ Where can your ads appear?
() Creating a Meta Ads campaign

O Q&A




Where can
your ads appear?







What you’ll need to start
advertising

 AFacebook Page
Meta Business Suite
Adverts Manager

* A compliant privacy policy




() What are Meta Ads?
(O Where can your ads appear?
@® Creating a Meta Ads campaign

O Q&A




Creating a Meta Ads campaign

Choosing an objective
Setting a naming convention
Selecting a performance goal

Campaign budget and duration
Audience targeting

Ad placements

Creating an advert

Publishing

Results




) Campaigns

oo da &

X OO & ®

. D= Katy's Example Ad Account... *

| Q ‘ ‘ B Al ads ‘ (*) Actions

Search by name. ID or metrics

B3 campaigns

(B Duplicate Z Edit

Off/On

@ Opportunity score »

<& Active ads 4% Had delivery
82 Adsets [7] Ads
& A/B test More w
Campaign » Delivery T
Mew Traffic campaign - A/B Test O In draft
Mew Traffic campaign O In draft
Example Sales campaign Q Indraft
Example Awareness campaign O In draft
Example Traffic campaign O In draft

Results from 5 campaigns @

+ See more

Il Columns: Performance and clicks =

Actions

Attribution
setting

"E Breakdown W

0 Results

B Maximum: 11 Mar 2022 - 11 Apr 2025 w

I§ Reports w [} Export

Reach -

A -
eh

counts Centre acco

[¥] Charts

otal

Frequ

Per Acs




Create new campaign Mew ad set or ad

Buying type

Auction

Choose a campaign objective

Awareness

Engagement

Leads

App promotion

Sales

About campaign objectives

Traffic

Send people to a destination, such as
your website, app. Instagram profile or
Facebook event. Learn more

Good for:

Link clicks

Landing page views

Instagram profile visits

Messenger, Instagram and WhatsApp

Calls

‘ Cancel ‘ Continue

v




Which objective
should | choose?




Awareness

Consideration

Conversion




Create new campaign Mew ad set or ad

Buying type

Auction

Choose a campaign objective

] Awareness

Traffic

Engagement

Awareness
Leads

Show your ads to people who are most
likely to remember them.

App promotion Good for:
Reach

Sales
Brand awareness

Video views

Store location awareness

v

About campaign objectives | Cancel |




Choose a campaign setup

Create your traffic campaign using a recommended setup to maximise performance,
or manually build your campaign. Suggestions may vary based on your recent ad
account activity.

Recommended settings

Use preset campaign optimisations to help meet your goals.
Preset settings include Advantage+ audience, Advantage+ placements and more.

Streamlined  Best practices

Manual traffic campaign
Create a traffic campaign from scratch for finer control over all settings.

o




Creating a Meta Ads campaign

v" Choosing an objective
Setting a naming convention
Selecting a performance goal

Campaign budget and duration
Audience targeting

Ad placements

Creating an advert

Publishing

Results




I New Traffic campaign wes D | W New Trafficcampaign > S31Adset > F1Ad

O indraft @@

B8 New Traffic ad set . # Edit @& Review

[ New Traffic ad .
=) Campaign name Campaign score @

100 You're using our recommended setup.

Mew Traffic campaign Create Template

=) Campaign details

Buying type
Auction

Campaign objective @

&  Awareness

Engagement

App promotion




D B8 Cool new aerial show - August 2025 -campaign > 88 1Adset > [0 1Ad

Z Edit @ Review

(+) Campaign name

Campaign s
: . 100 J voure using ¢
Cool new aenal show - August 2025 - campaign Create Template

() Campaign details

Buying type
Auction

Campaign objective @
Traffic

Show more options »

() Budget

Budget strategy @

Campaign budget
Automatically distribute your budget to the best opportunities across your campaign. Also
known as Advantage+ campaign budget. About campaign budget

Ad set budget
Set gifferant bid strategies or budget schadules for each ad sat.




Creating a Meta Ads campaign

v" Choosing an objective
v Setting a naming convention
Selecting a performance goal

Campaign budget and duration
Audience targeting

Ad placements

Creating an advert

Publishing

Results




(3 Cool new aerial show - A... ‘ ] ‘ [ Cool new aerial show - August 2025-c > 3% Cool new aerial show - August2025-a > [G1Ad O Indraft

88 Cool new aerial show ... /' Edit © Review

[ Cool new aerial sho...

) Adset name Campaign score @

Your campaign has room to improve.

60

Cool new aerial show - August 2025 - ad set Create Template ‘

! You could get 9.7% lower cost
per result with Advantage+
audience for 1ad set @

Conversion location (¥) +16 points
Choose where you want to drive traffic.

() Conversion

Let our advanced ad technology
automatically find the audience for this
campaign to help improve performance.
You can still set limits to control who can
App and can't see your ads. About

Send traffic to your app. Advantage+ audience

Message destinations et T Sk
Send traffic to Messenger, Instagram and WhatsApp. Py, SRS N IR ]

Instagram or Facebook
Send a8 .

About conversion locations

® Website
Send traffic to your website.

Ad sets that include the European Region

h v
e | A




Creating a Meta Ads campaign

v" Choosing an objective
v Setting a naming convention
v Selecting a performance goal

Campaign budget and duration
Audience targeting

Ad placements

Creating an advert

Publishing

Results




How much should
| spend and

how long should |
run my ads for? §i &







) Budget & schedule

Lifetime budget +

You'll spend no more than £50.00 during the lifetime of your ad set.

About lifetime budget

Schedule

Start date

& 7 July 2025 (O 11:31 BST

End date

Custom & 14 July 2025 ®© 11:31 BST

Hide options «

Budget scheduling @

Increase your budget during specific days or times.

Schedule budget increases

Ad scheduling @

Run ads on a schedule




Creating a Meta Ads campaign

v" Choosing an objective
Setting a naming convention
Selecting a performance goal

Campaign budget and duration
Audience targeting

Ad placements

Creating an advert

Publishing

Results




Who should
| target?




() Audience controls ©

Adjust audience controls to reflect legal or practical constraints anly. Learn more

(i) You can set audience controls for this ad account to apply to all campaigns.

5et audience controls for all campaigns

Use saved audience =

* Locations ©

Included location:
» United Kingdom

Show more options =

) Advantage+ audience +

Cwr Al finds audiences for your ads. If you add an audience suggestion, you'll guide our Al
towards people that you think are likely to respond. About Advantage+ audience

(-B'l Audience suggestion (optional)

Save audience Switch to original audience options




(3 Cool new aerial show - ...  *** ‘ D ‘ (3 Cool new aerial show - August 2025-. > g8 Cool new aerial show - August 20

== Cool new aerial show... === s’ Edit © Review

[ New Trafficad === (D
) Audience controls @

Adjust audience controls to reflect legal or practical constraints only. Learn more
(i) You can set audience controls for this ad account to apply to all campaigns.
Set audience controls for all campaigns

Use saved audience =

* Locations ©

Included location:
+ United Kingdom

Show more options =

) Advantage+ audience +

Qur Al finds audiences for your ads. If you add an audience suggestion, you'll guide our
Al towards people that you think are likely to respond. About Advantage+ audience

| @ Audience suggestion (optional)

| Save audience Switch to original audience options




* Locations ©

Included location:
* United Kingdom

Age ©
18- 65+

Gender ©
All genders

Advantage+ detailed targeting +

Include people who match €@

Q, Add demographics, interests or behaviours Browse

Languages ©
All languages

& Runan A/B test to see the results of using Advantage+ audience

Save audience




* Locations ©

Reach people living in or recently in this location.

United Kingdom

° Birmingham, England +20km =

° Coventry,England  +40km w

@ Include v Q [Search locations

Browse

=tatrord

_ —— Loughborough
shrewsbury®

Telford" T KINGDO

Ludlow™ .
Stourport-

on-
Severn

Worcester”

] Malvern R
Herafard

Add locations in bulk

-
Bourne

A

Peterborough‘; Es
Corby” :




Creating a Meta Ads campaign

v" Choosing an objective

v Setting a naming convention

v Selecting a performance goal
v' Campaign budget and duration
v Audience targeting

 Ad placements

* Creating an advert

* Publishing

* Results




[0 Cool new aerial show - August 202...

88 Cool new aerial show - August 2...

[ Cool new aerial show - A...

T

D

0 [0 Cool new aerial show - August 2025 -¢

/" Edit

» United Kingdom: Birmingham (+20 km), Coventry (+40 km) England

Age ©
21-35

Gender ©
All genders

Advantage+ detailed targeting +

Include people who match €

Q Add demographics, interests or behaviours

Languages @
All languages

& Runan A/B test to see the results of using Advantage+ audience

Save audience

) Placements

Choose where your ad appears across Meta technologies. Learn more

Advantage+ placements ¥

Your budget will be allocated by Meta's delivery system across multiple placements
based on where it's likely to perform best.

a8 Cool new aerial show - August 2025 - a

& Review

Browse

F11Ad O Indraft

Audience definition @
Your audience |s broad.

Broad audiences can improve performance and reach more
people likely to respond.

Marrow Broad

Estimated audience size: 1,700,000 - 2,000,000 @
H Estimates do not include ﬁ.dv.:lnt.:lgc' audience

options and may vary significantly over time based

on your targeting selections and available data

Estimated daily results

Reach @
1.3K-3.8K
|

Link clicks @
79-230

The ACCUracy of estimates |5 Das

Estimates may vary significantly as people opt out
of tracking on i05 14.5 or use other data controls on



Languages ©

All languages

& Runan A/B test to see the results of using Advantage+ audience

Save audience

) Placements

Choose where your ad appears across Meta technologies. Learn more

[

Advantage+ placements +

Your budget will be allocated by Meta's delivery system across multiple placements based
on where it's likely to perform best.

Show more options »




Creating a Meta Ads campaign

v" Choosing an objective
v Setting a naming convention
v Selecting a performance goal

v' Campaign budget and duration
v Audience targeting

v' Ad placements

« Creating an advert

* Publishing

* Results




Campaign score ©

) Ad name 57 : . b
Your campaign has room to improve.
Cool new aerial show - August 202! Create Template ‘ -
@ Adpreview '« Advanced Preview P2
Partnership ad off @

Run ads with creators, brands and other businesses. These
ads leverage signals from both accounts to improve campaign
performance. About partnership ads

N
) Identity

Choose the Facebook Page and Instagram account that this
ad will be associated with.

* Facebook Page ©

#® Katy Farrell v

Instagram account @

@ katyrebeccafash v



are personalised to them. Your ad creative may be resized or
cropped to fit the ad unit. Learn about multi-advertiser ads

() Destination

Tell us where to send people immediately after they tap or
click your ad. Learn more

a Instant Experience
Send people to a fast-loading, mobile-optimised
experience.

P (;9 Website

Send people to your website.

* Website URL ©

https://digitalculturenetwork.ol (4 Preview URL

Build a URL parameter I:@
Display link

digitalculturenetwork.org.uk/events/ ‘
Browser add-ons

People will see your website when they tap on your ad.
You can add an additional contact method in the browser
to help people connect with you.

., ® None

My el = b sdeds o on

(o

Campaign score ©

Your campaign has room to improve.

Ad preview

«” Advanced Preview

2R




Which ad type
performs the best?




Victoria and Albert Museum & we X
Speasoed - Ky Birmingham Hippodrome e X
What sparked the shift? Discover the fascinating transition between two iconic styles with an online Sponsored - &

course from V&A Academy.

V& Acédemy

Experience Cuba in Motion

ot Mational Theatre Live e X
Bl Sponsored - Q&

Watch stars Ncuti Gatwa, Steve Coogan, Rosamund Pike and Gillian Anderson on the big screen in
National Theatre Live's latest season of plays.

The story of © -
Art Nouvea@b*

toDeco ‘
S NOX W@ IExralore \ 4 =
P\ . onlinecourses 4 J

COOGAN

A Streetcar Named
Book now Desire Book now

= Vlideo and Digital Content Tech =

° Champion Dean can help you to

create impactful videos
L=

Dr. Strangelove Intel|




Set up your creative Creative setup
Review and manage the information that we found in your ad sources and we'll use it in your chosen enhancements.

(P Creative setup
@ Source URL: https://digitalculturenetwork.org.uk/fevents/ Edit sources

b

Extensions

Sitelinks (10) @
-+ Potentially help increase conversions by giving people more ways to learn and buy, @

O Enhancements

&3 GetlInTouch X & Events X & Knowledge Hub x & News X
&3 Taking Part » & Judges % &4 Archive x A Platforms & Demos X

& Research % ® Seemore X

e—-HEt—E—)

Thumbnail @ Display label @ URL

3 Write a label for your link http:/fwww.example.com/page




Set up your creative Text
Add multiple text options and we'll show the one that we predict will perform best when your ad is delivered.

° Creative setup Primary text (2 of 5) @ © Partially optimised 5 O 1 50

0 Media One night only! Don't miss Katy's spectacular Cool Aerial Show. Coming to D

& characters

In Coventry for one night only! Katy’s magical Cool Aerial Show will take
O Text

O Enhancements ‘ (® Add text option ‘

Headline @

27
characters

Katy's Cool Aerial Show <«

(® Add headline option

Description ©@

Limited tickets - book now 2 7

h
characters

Call to action ©@

Book now




Katy Farrell e X

Sponsored - @

One night only! Don't miss Katy's spectacular .
Cool Aerial Show. Coming to Coventry on 1st < P rima I'y teXt
August.

digitalculturenetwork.org.uk/ev...

Headline ——> Katy's Cool Aerial Show Bl <I— Ca" tO aCtiOn button

Limited tickets - book now

< Description
lf) Like (D) Comment &> Share




Set up your creative Advantage+ creative enhancements

Q Creative setup Review more opportunities to enhance your creative. Some of these enhancements might be on by default.

Q Media For review (1) Other active enhancements (6)

For review

@® Imageanimation @

(P Enhancements i

Your image isn't eligible for
image animation.

Animating image to add movement
effects.

[



[ Cool new aeri... *** :l (3 Cool new aerial show - Augt > 88 Cool new aerial show - Augt > [ Cool new aerial show - Augt O Indraft .

# Edit @ Review

88 Coolnewa... ***
@ coolne.. : " Campaign score @
() Ad creative | 60 s : : w
b Your campaign has room to improve.
Select and optimise your ad text, media and enhancements,
. Ad preview «" Advanced Preview w .
Creative setup Edit
Site links (Off) =) 0 D [
® 2 .
M- Edit v | @ " o

6 placements 17 You can now see more variations of your ad in previews v

b

Edit group
Stories and Reels @’5’ O | v @ T ST ¢ Tnstagram
katyrebeocafash
O night only? DoR't miss Katy's spectacular [ —
H . Cool Aenial Show. Coming to Coventry on 15t

Flexible media @ i
Enabled ’
Primary text (3 of 5) @

One night only! Don't miss Katy's spectacular Cool
Aerial Show. Coming to Coventry on 1st August.

In Coventry for one night only! Katy's X

magical Cool Aerial Show will take your
hraath awsaw Aan Tet Aumnet

By clicking "Publish”, you agree to Facebook's Terms and Advertising Guidelines.

Close « All edits saved Back Publish



) Budget & schedule

Lifetime budget +

You'll spend no more than £50.00 during the lifetime of your ad set.

About lifetime budget

Schedule

Start date

& 7 July 2025 (O 11:31 BST

End date

Custom & 14 July 2025 ®© 11:31 BST

Hide options «

Budget scheduling @

Increase your budget during specific days or times.

Schedule budget increases

Ad scheduling @

Run ads on a schedule




Creating a Meta Ads campaign

v" Choosing an objective
Setting a naming convention
Selecting a performance goal
Campaign budget and duration
Audience targeting
Ad placements
Creating an advert

* Publishing

* Results




Publishing

Review
Learning phase
Delivering

Jnstagram

katyrebeccafash
Sponsored

Book now

Qv

katyrebeccafash In Coventry for one night only! Katy's
magical Cool Aerial Show will take your breath away on
1st August.




Creating a Meta Ads campaign

v" Choosing an objective
Setting a naming convention
Selecting a performance goal
Campaign budget and duration
Audience targeting
Ad placements
Creating an advert
Publishing
Results




Campaigns B: Katy's Example Ad Accou... ¥ 100) Opportunity score ¥ Updatedjustnow | (5  {Jj Discard Drafts m

Q B Allads (*) Actions 4% Active ads 4% Had delivery + See more Create a view s

Search by name, ID or metrics

B3 Campaigns 89 Ad sets 7] Ads B8 This month: 1Jun 2025-17 Jun 2025
(W Duplicate | = # Edit | - & A/Btest More w Il Columns: Performance w T v I8 - 2| - ]
Off/On Campaign 14 » Delivery 1+ » Actions v Bidstrategy + Budget 14 - Attr?butinn
™ setting
. Cool new aerial show - August 2025 - campai.. O Indraft Using adset bid... Usingadsetbu... —

Results from 1 campaign @



What’s a good
result?




Results

» Clickthrough rate (CTR)
* The rate at which your ad was clicked

e (Clicks / impressions) x 100
* (300 clicks / 10,000 impressions) x 100 = 3%

» Cost per click (CPC)
* The amount you spend for each click

« Total ad spend / clicks
« £50 ad spend / 300 clicks = £0.16




Summary

What Meta Ads are and where they can appear

Choosing an objective and setting your naming convention
Selecting a performance goal

How to set your campaign budget and duration

How to change the audience targeting

What ad placements are and how to customise them
Uploading images and character limits for creating an advert
The campaign publishing process

How to see your results




Digital Culture Podcast
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Get in Touch

ﬁ digitalnetwork@artscouncil.org.uk

digitalculturenetwork.org.uk

@ace_dcn

m Showcase/Digital-Culture-Network

) DigitalCultureNetwork
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