
Welcome
Before we get started

Today’s webinar is scheduled to last 1 hour including 

Q&A

Click the CC button for Closed Captions

BSL interpretation is available (Interpretation button)

This webinar is being recorded and will be available on 

the website alongside additional resources within 7 

days

Say hello in the chat (select “Everyone” from the 

dropdown) and ask questions using the Q+A button. 

You can also use the reaction buttons! 😲🎉😊



Setting up your first 
Google ads Campaign to 
drive converting traffic

Muhammad Momin
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Who has used Google 
ads before? 

(Poll)



What is a Google Ad ?



Goo
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Why use Google Ads?



1. Reach people searching for 
your product

Why use Google Ads

2. Pay only when someone clicks

Wh



3. Get on to Google without SEO

Why use Google Ads

• Shopping

• Websites Side Bars

• YouTube

• Search

Why 



What goals are you most 
interested in? 

Why use Google Ads

(Poll)



Keyword Research



Keyword planner



Structuring your ads



Choosing Campaign type

Structuring your ads

• We will be looking at Search Campaigns for today

• Book in with me if you want to look at any 

of the other types



Structuring your ads

Campaigns - Specific product or service you are selling. 

Can also be used for a specific goal such as building traffic 

or getting sales.

Ad groups - Customer Targeting

This can be done through the keywords you are selecting.

Ads - Make these specific to the keywords you are 

choosing in your ad groups.



Structuring your ads



Structuring your ads

Parents Dinosaurs Location

Ad Group Examples



Structuring your ads

❖Explore our Dinosaur Fossils

❖#1 in Newcastle

❖Half term Workshops for 
Kids 

Headline Examples



Structuring your ads

Explore our Dinosaur Fossils

#1 in Newcastle

Half term Workshops for Kids 



Structuring your ads

Explore our Dinosaur Fossils

#1 in Newcastle

Half term Workshops for Kids 



Structuring your ads

Match what they are looking 
for







Creating your ads



Structuring your ads

Headlines

3 types:

• Product/USP

• Branded

• CTA





Conversions



Set these up to let google know 
what you want the customer to do

Why use Google Ads

2 Key Components:

1. Tag Manager 

2. Google Analytics 4

James Akers – Data 

Analytics & Insight



How much do you need 
to spend?



Ad Grants

$10,000 budget monthly 

for non profit***

Monica Thomas - SEO & Ad Grants



Q&A

Q&A



Our Next 
Webinar!



Get in Touch

Digitalnetwork@artscouncil.org.uk

Digitalculturenetwork.org.uk

@ace_dcn

Showcase/Digital-Culture-Network

DigitalCultureNetwork



Digital Culture Network


