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Welcome!
Before we get started:

• Today’s webinar is scheduled to last 1 hour including Q&A

• Click the CC button for Closed Captions

• BSL interpretation is available

• The recording of this webinar will be available on our website in 7 days

• Ask questions using the Q+A button

• Say hello in the chat (select “Everyone” from the dropdown). You can also 

use the reaction buttons! 



Access free one-to-one support



Today’s Session

1 Why LinkedIn?

2 Getting set up

3 How LinkedIn works

4 Best practices & tips

5 Key takeaways

6 Q&A



1. Why LinkedIn?



Busting myths

Only for corporate 

jobs

Only for job 

hunting

Massive cringe



Why choose 
LinkedIn?

Awareness raising and 

networking

1 billion



Why choose 
LinkedIn?

Partnerships & funding 

opportunities​



Why choose LinkedIn?

Less hate speech and 

aggression​



Why choose LinkedIn?

People use it 

weekdays 8am-6pm​​



Why choose 
LinkedIn?

Higher engagement rate​​

6.5%



Why choose 
LinkedIn?

Longer lifespan per 

post​​



2. Getting set up



Profiles vs 
pages

This is a profile



Profiles vs 
pages

This is a page



Your profile



Optimising your 
profile

• Profile photo



Optimising your 
profile

• Profile photo

• Banner



Optimising your 
profile

• Profile photo

• Banner

• Headline



Optimising your profile

• Profile photo

• Banner

• Headline

• About



Optimising your 
profile

• Experience



Optimising your 
profile

• Experience

• Education



Optimising your 
profile

• Experience

• Education

• Licenses & certifications



Optimising your 
profile

• Experience

• Education

• Licenses & certifications

• Skills



Optimising your 
profile

• Experience

• Education

• Licenses & certifications

• Skills

• Link



Optimising your 
profile

Featured Section



Optimising your 
profile

Featured Section



Your page



Optimising 
your page

30%



Optimising 
your page

• Page logo/picture

• Banner



Optimising 
your page

• Page logo/picture

• Banner

• Tagline



Optimising 
your page

• Page logo/picture

• Banner

• Tagline

• Overview



Optimising 
your page

• Page logo/picture

• Banner

• Tagline

• Overview

• LinkedIn URL



Optimising 
your page

• Links



Optimising 
your page

• Links

• Call to Action Button



Optimising 
your page

• Links

• Call to Action Button

• Specialities



Optimising 
your page

• Links

• Call to Action Button

• Specialities

• Locations



Optimising 
your page

• Links

• Call to Action Button

• Specialities

• Locations

• Featured



3. How LinkedIn works



Algorithm basics

A social media algorithm selects the posts 

users see in their feed based on what it thinks 

they'll engage with



Algorithm basics

1. Spam, low quality, high quality

2. Engagements

3. Connections



Algorithm Basics

You

1st Degree 

Connections

2nd Degree 

Connections

3rd Degree 

Connections



Connect vs. follow



What content formats
can you use on LinkedIn?



Content formats

• Text posts

26%



Content formats

• Text posts

• Images

40%



Content formats

• Text posts

• Images

6.6%



Content formats

• Text posts

• Images

• Carousels



Content formats

• Text posts

• Images

• Carousels 

• Video

5x



Content formats

• Text posts

• Images

• Carousels 

• Video

80%



Content formats

• Text posts

• Images

• Carousels 

• Video

• Polls

206%



Content formats

• Events

24x



Content formats

• Events

• Articles



Content formats

• Events

• Articles

• Newsletters



4. Best practices & tips



Relevance

You’re not going to go viral 

on LinkedIn



Consistency

• 1-3 posts a week

• No more than once a day

4x



Tone of voice



Engaging

Dedicate time to engaging 

with other people’s posts



Engaging

3x



Employee 
advocacy

Your page is as strong as 

your employee profiles

561%



Dwell time



Golden Hour (and a half)

90 minutes 

after posting



Tagging

@name of organisation/person



Saves

80%



Shares



Links

1. Test it

2. Embrace zero-click content

3. Share the link

4. Share the link in the comments

5. Include 3+ links



Storytelling & 
behind the scenes



Analytics



5. Key takeaways



Key takeaways

1. Complete your profile/page

2. Connect with your network

3. Post 1-3 times a week

4. Spend time commenting and engaging

5. Encourage employee advocacy

6. Just get started



Q&A



Upcoming webinars

How to Choose the Right CRM

09 December



Get in touch

digitalnetwork@artscouncil.org.uk digitalculturenetwork.org.uk

Showcase/Digital-Culture-Network DigitalCultureNetwork

@ace_dcn Digital Culture Podcast

Get in touch v2



Connect with us on LinkedIn
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