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Before we get started:

• Today’s webinar is scheduled to last 1 hour including Q&A

• Click the CC button for Closed Captions

• BSL interpretation is available

• The recording of this webinar will be available on our website in 7 days

• Ask questions using the Q+A button

• Say hello in the chat (select “Everyone” from the dropdown). You can also 

use the reaction buttons! 



Access free one-to-one support

Access free one-to-one support



Access free one-to-one support

Access free one-to-one support
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Introduction



Your website exists to…

Fulfil organisational*

objectives and build trust

with your audiences

(*personal objectives if you are an individual artist)



TC support – Ollie & Jack

Ollie Couling

Digital Strategy
Jack Roscoe

Audience data



Poll – How can you boost your 

web site's credibility?

Highlight the expertise in your organisation and in the 

content and services you provide.

Design your site so it looks professional (or is appropriate 

for your purpose)

Make your site easy to use -- and useful.

Avoid errors of all types, no matter how small they seem.



46% of people judged website 

credibility by visual design*

(only 8% selected functionality)

* Stanford Web Credibility Research Report, 2022



Users care as much about 

how a website looks as to 

how it works...



Brand and messaging

1



Branding consistency
Build recognition, loyalty and trust across channels

Online Web Socials Email Ads Video

Offline Print Ads Merch PR Signage

QUICK TIP

No.1



Artists for Humanity (Boston) – Visual disconnect between website and Instragram



Chai Wallers (Bristol) – Consistent brand applied across channels



QUICK TIP

No.2

Include some simple text 

explaining who you are and 

what you do

(Written for your audience. No jargon)



The Art House’s website



Yorkshire youth & music’s website



Fonts & Colours

2



Choose fonts and

colours with care

(Brand. Legibility. Accessibility)

QUICK TIP

No.3



Standard website text should be a minimum of 16pt

Image credit: www.learnui.design/blog/mobile-desktop-website-font-size-guidelines.html



Font options

San-serif fonts
(e.g. Arial, Helvetica)

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit. Duis iaculis velit at luctus 

sodales. Curabitur euismod ligula sed leo 

semper, sed maximus ipsum placerat. 

Pellentesque a viverra massa. Curabitur 

vel arcu vel ipsum facilisis faucibus. Nam 

risus nisi, dictum in ex vitae, dignissim 

posuere velit. Praesent eget iaculis nunc. 

Donec porta cursus tempor. Sed volutpat 

ex hendrerit dignissim placerat.

Modern and contemporary (broadly)

Serif fonts
(e.g. Times New Roman, Bodoni)

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit. Duis iaculis velit at luctus 

sodales. Curabitur euismod ligula sed leo 

semper, sed maximus ipsum placerat. 

Pellentesque a viverra massa. Curabitur vel 

arcu vel ipsum facilisis faucibus. Nam risus 

nisi, dictum in ex vitae, dignissim posuere 

velit. Praesent eget iaculis nunc. Donec porta 

cursus tempor. Sed volutpat maximus ipsum 

placerat maximus ipsum placerat.

Traditional and formal (broadly)



Squarespace’s colour themes

Font styles included 

within CMS themes



Ensure text is legible / accessible

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis velit 

at luctus sodales. Curabitur euismod ligula sed leo semper, sed maximus 

ipsum placerat. Pellentesque a viverra massa.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis velit 

at luctus sodales. Curabitur euismod ligula sed leo semper, sed maximus 

ipsum placerat. Pellentesque a viverra massa.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis velit 

at luctus sodales. Curabitur euismod ligula sed leo semper, sed maximus 

ipsum placerat. Pellentesque a viverra massa.

A

B

C



Contrast checker



Give generous space to the 

text on your website

(adjust your line height and line length)

QUICK TIP

No.4



Line lengths

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis velit at luctus sodales. 

Curabitur euismod ligula sed leo semper, sed maximus ipsum placerat. Pellentesque a viverra 

massa. Curabitur vel arcu vel ipsum facilisis faucibus. Nam risus nisi, dictum in ex vitae, dignissim
A

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis velit at 

luctus sodales. Curabitur euismod ligula sed leo semper, sed maximus ipsum 

placerat. Pellentesque a viverra massa. Curabitur vel arcu vel ipsum facilisis 

faucibus. Nam risus nisi, dictum in ex vitae, dignissim.

B

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit. Duis iaculis velit at luctus 

sodales. Curabitur euismod ligula sed leo 

semper, sed maximus ipsum placerat. 

Pellentesque a viverra massa.

C

Line length (No. of characters) 50 – 75 (perfect!)Too short To long



Be generous with line height

Be generous with
The vertical distance between your copy

Line height



Line heights

A

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit. Duis iaculis velit at luctus 

sodales. Curabitur euismod ligula sed leo 

semper, sed maximus ipsum placerat. 

Pellentesque a viverra massa. Curabitur 

vel arcu vel ipsum facilisis faucibus. Nam 

risus nisi, dictum in ex vitae, dignissim 

posuere velit. Praesent eget iaculis nunc. 

Donec porta cursus tempor. Sed volutpat 

ex hendrerit dignissim placerat. Class 

aptent taciti sociosqu ad litora torquent per 

conubia nostra, per inceptos himenaeos. 

Quisque at ligula congue, ullamcorper erat 

ac, vulputate mauris. Duis eu risus 

volutpat, volutpat enim non.

B

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit. Duis iaculis velit at luctus 

sodales. Curabitur euismod ligula sed leo 

semper, sed maximus ipsum placerat. 

Pellentesque a viverra massa. Curabitur 

vel arcu vel ipsum facilisis faucibus. Nam 

risus nisi, dictum in ex vitae, dignissim 

posuere velit. Praesent eget iaculis nunc. 

Donec porta cursus tempor. Sed volutpat 

ex hendrerit dignissim placerat. Curabitur 

vel arcu vel ipsum facilisis faucibus.

A bit too squeezed (1.0 line height) Aaaah... that's better (1.4 line height)





The Design Museum website



Content and layout

3



Website consumption rates 

have dropped 6.5% in 2025

(measured by change in session depth, time on site, and scroll rate)*

* Content Square 2025 Digital Experience Benchmarks



Reduce the effort needed to

 understand your content

QUICK TIP

No.5





Website user eye-tracking



This is the title of my article
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis velit at luctus sodales. 

Curabitur euismod ligula sed leo semper, sed maximus ipsum placerat. Pellentesque a viverra 

massa. Curabitur vel arcu vel ipsum facilisis faucibus. Nam risus nisi, dictum in ex vitae, 

dignissim posuere velit. Praesent eget iaculis nunc. Donec porta cursus tempor. Sed volutpat ex 

hendrerit dignissim placerat. Class aptent taciti sociosqu ad litora torquent per conubia nostra, 

per inceptos himenaeos. Quisque at ligula congue, ullamcorper erat ac, vulputate mauris. Duis 

eu risus volutpat, volutpat enim non. Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Duis iaculis velit at luctus sodales. Curabitur euismod ligula sed leo semper, sed maximus 

ipsum placerat. Pellentesque a viverra massa. Curabitur vel arcu vel ipsum facilisis faucibus. 

Nam risus nisi, dictum in ex vitae, dignissim posuere velit. Praesent eget iaculis nunc. Donec 

porta cursus tempor. Sed volutpat ex hendrerit dignissim placerat. Class aptent taciti sociosqu 

ad litora torquent per conubia nostra, per inceptos himenaeos. Quisque at ligula congue, 

ullamcorper erat ac, vulputate mauris. Duis eu risus volutpat, volutpat enim non. Praesent eget 

iaculis nunc. Donec porta cursus tempor. Sed volutpat ex hendrerit dignissim placerat. Class 

aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos himenaeos. Quisque at 

ligula congue, ullamcorper erat ac, vulputate mauris. Duis eu risus volutpat, volutpat enim non 

Sed volutpat ex hendrerit dignissim placerat. Class aptent taciti sociosqu ad litora torquent per 

conubia nostra, per inceptos himenaeos. Quisque at ligula congue, ullamcorper erat ac, 

vulputate mauris. Duis eu risus volutpat, volutpat enim non. Sed volutpat ex hendrerit dignissim 

placerat. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos 

himenaeos. Quisque at ligula congue, ullamcorper erat ac, vulputate mauris. Duis eu risus 

volutpat, volutpat enim non Sed volutpat ex hendrerit dignissim placerat. 

Raw text content



This is the title of my article
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis velit at luctus sodales. 

Curabitur euismod ligula sed leo semper, sed maximus ipsum placerat. Pellentesque a viverra 

massa. Curabitur vel arcu vel ipsum facilisis faucibus.

Nam risus nisi, dictum in ex vitae, dignissim posuere velit. Praesent eget iaculis nunc. Donec 

porta cursus tempor. Sed volutpat ex hendrerit dignissim placerat. Class aptent taciti sociosqu 

ad litora torquent per conubia nostra, per inceptos himenaeos. Quisque at ligula congue.

Ullamcorper erat ac, vulputate mauris. Duis eu risus volutpat, volutpat enim non.Lorem ipsum 

dolor sit amet, consectetur adipiscing elit. Duis iaculis velit at luctus sodales. Curabitur euismod 

ligula sed leo semper, sed maximus ipsum placerat. Pellentesque a viverra massa. Curabitur 

vel arcu vel ipsum facilisis faucibus. Nam risus nisi, dictum in ex vitae, dignissim posuere velit.

Praesent eget iaculis nunc. Donec porta cursus tempor. Sed volutpat ex hendrerit dignissim 

placerat. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos 

himenaeos. Quisque at ligula congue, ullamcorper erat ac, vulputate mauris. Duis eu risus 

volutpat, volutpat enim non. Praesent eget iaculis nunc. Donec porta cursus tempor.

 Sed volutpat ex hendrerit dignissim placerat. Class aptent taciti sociosqu ad litora torquent per 

conubia nostra, per inceptos himenaeos. Quisque at ligula congue, ullamcorper erat ac, 

vulputate mauris. Duis eu risus volutpat, volutpat enim non Sed volutpat ex hendrerit dignissim

Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos himenaeos

Step 1 

Add paragraphs for 

each point



This is the title of my article
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis 

velit at luctus sodales. Curabitur euismod ligula sed leo semper, sed 

maximus ipsum placerat. Pellentesque a viverra massa. Curabitur vel 

arcu vel ipsum facilisis faucibus.

Nam risus nisi, dictum in ex vitae, dignissim posuere velit. Praesent 

eget iaculis nunc. Donec porta cursus tempor. Sed volutpat ex 

hendrerit dignissim placerat. Class aptent taciti sociosqu ad litora 

torquent per conubia nostra, per inceptos himenaeos. Quisque at 

ligula congue.

Ullamcorper erat ac, vulputate mauris. Duis eu risus volutpat, volutpat 

enim non.Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis 

iaculis velit at luctus sodales. Curabitur euismod ligula sed leo semper, 

sed maximus ipsum placerat. Pellentesque a viverra massa. Curabitur 

vel arcu vel ipsum facilisis faucibus. Nam risus nisi, dictum in ex vitae, 

dignissim posuere velit.

Praesent eget iaculis nunc. Donec porta cursus tempor. Sed volutpat 

ex hendrerit dignissim placerat. Class aptent taciti sociosqu ad litora 

torquent per conubia nostra, per inceptos himenaeos. Quisque at 

ligula congue, ullamcorper erat ac, vulputate mauris. Duis eu risus 

volutpat, volutpat enim non. 

Step 2 

Reduce the line 

width to 55-70 

characters



This is the title of my article (H1)
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis 

velit at luctus sodales. Curabitur euismod ligula sed leo semper, sed 

maximus ipsum placerat. Pellentesque a viverra massa. Curabitur vel 

arcu vel ipsum facilisis faucibus.

This is a subheading (H2)
Nam risus nisi, dictum in ex vitae, dignissim posuere velit. Praesent 

eget iaculis nunc. Donec porta cursus tempor. Sed volutpat ex 

hendrerit dignissim placerat. Class aptent taciti sociosqu ad litora 

torquent per conubia nostra, per inceptos himenaeos. Quisque at 

ligula congue.

This is a subheading (H2)
Ullamcorper erat ac, vulputate mauris. Duis eu risus volutpat, volutpat 

enim non.Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis 

iaculis velit at luctus sodales. Curabitur euismod ligula sed leo semper, 

sed maximus ipsum placerat. Pellentesque a viverra massa. Curabitur 

vel arcu vel ipsum facilisis faucibus. Nam risus nisi, dictum in ex vitae, 

dignissim posuere velit.

This is a subheading (H2)

Step 3 

Break up text with 

headings



This is the title of my article (H1)
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis 

velit at luctus sodales. Curabitur euismod ligula sed leo semper, sed 

maximus ipsum placerat. Pellentesque a viverra massa. Curabitur vel 

arcu vel ipsum facilisis faucibus.

This is a subheading (H2)
Nam risus nisi, dictum in ex vitae, dignissim posuere velit. Praesent 

eget iaculis nunc.

• Key point within this paragraph

• Key point within this paragraph

• Key point within this paragraph

This is a subheading (H2)
Ullamcorper erat ac, vulputate mauris. Duis eu risus volutpat, volutpat 

enim non.Lorem ipsum dolor sit amet,

1. Numbered list within the paragraph

2. Numbered list within the paragraph

3. Numbered list within the paragraph

4. Numbered list within the paragraph

Step 4 

Use lists to pull out 

key points



This is the title of my article (H1)
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis 

velit at luctus sodales. Curabitur euismod ligula sed leo semper, sed 

maximus ipsum placerat. Pellentesque a viverra massa. Curabitur vel 

arcu vel ipsum facilisis faucibus.

This is a subheading (H2)
Nam risus nisi, dictum in ex vitae, dignissim posuere velit. Praesent 

eget iaculis nunc.

• Key point within this paragraph

• Key point within this paragraph

• Key point within this paragraph

This is a subheading (H2)
Ullamcorper erat ac, vulputate mauris. Duis eu risus volutpat, volutpat 

enim non.Lorem ipsum dolor sit amet,

1. Numbered list within the paragraph

2. Numbered list within the paragraph

3. Numbered list within the paragraph

4. Numbered list within the paragraph

Step 5 

Add emphasis and 

make text links obvious



This is the title of my article (H1)
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis 

velit at luctus sodales. Curabitur euismod ligula sed leo semper, sed 

maximus ipsum placerat. Pellentesque a viverra massa. Curabitur vel 

arcu vel ipsum facilisis faucibus.

This is a subheading (H2)
Nam risus nisi, dictum in ex vitae, dignissim posuere velit. Praesent 

eget iaculis nunc.

• Key point within this paragraph

• Key point within this paragraph

• Key point within this paragraph

This is a subheading (H2)
Ullamcorper erat ac, vulputate mauris. Duis eu risus volutpat, volutpat 

enim non.Lorem ipsum dolor sit amet,

1. Numbered list within the paragraph

2. Numbered list within the paragraph

3. Numbered list within the paragraph

4. Numbered list within the paragraph

Step 6 

Add images, quotes, 

statistics, panels and 

embedded video







Getting your content noticed

in AI overviews

QUICK TIP

No.6



Google’s AI overview



Optimising for AI overviews

This is the title of my article (H1)
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis iaculis 

velit at luctus sodales. Curabitur euismod ligula sed leo semper, sed 

maximus ipsum placerat. Pellentesque a viverra massa. Curabitur vel 

arcu vel ipsum facilisis faucibus.

Where is a good place to learn to dance in Leeds? 
Nam risus nisi, dictum in ex vitae, dignissim posuere velit. Praesent 

eget iaculis nunc. Nam risus nisi, dictum in ex vitae, dignissim posuere 

velit. Praesent eget iaculis nunc.

• Key point within this paragraph

• Key point within this paragraph

• Key point within this paragraph

This is a subheading (H2)
Ullamcorper erat ac, vulputate mauris. Duis eu risus volutpat, volutpat 

enim non.Lorem ipsum dolor sit amet,

1. Numbered list within the paragraph

2. Numbered list within the paragraph

3. Numbered list within the paragraph

4. Numbered list within the paragraph

Optimise for AI

overviews

Use your content to 

answer questions 

people may be asking



SEO support – Monica Thomas

Monica Thomas

Search Engine Optimisation



Navigation

4



Poll – what % of users stop engaging with 

a website because of poor navigation

15%

26%

41%

57%



57% of users stop engaging 

with a website because of 

poor navigation

*UX Industry Statistics Report, June 2025



QUICK TIP

No.7

Reduce navigation to focus

on what is really important

(Don't overwhelm with too many options)



Fantasy Premier League navigation



User must swipe to 

see the navigation

Too many

options to

consider

Fantasy Premier League navigation



The British Museum’s navigation



The British Museum navigation

Clear, simple and

well designed



Navigation labels should be 

clear, familiar and concise

(Use words your audience will understand)

QUICK TIP

No.8



Tate’s website navigation



What about 'burger' menus?



BBC News website





South London Gallery’s navigation



The navigation 'hybrid'



New Wolsey Theatre’s navigation

Bad labelling example here



Bad labelling example here



Fabrica’s navigation



Bad labelling example here



Conversion
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The fold

Ref: www.semrush.com/blog/above-the-fold/



22%

36%

40%

57%

Poll – what % of people’s attention is

spent ‘above the fold’?



57% of user attention

stays above the fold*

(* on desktop – CTAs here a 91% chance of being seen).

* NN Group research



Place important content at 

the top of your pages

(Ideally ‘above the fold’ if possible)

QUICK TIP

No.9



The Fold

Call-to-action

The ‘fold’





Bad labelling example here



Use clear buttons that

are consistent

We call them Calls-to-action (CTA)

QUICK TIP

No.10



Button design cohesion

A

Buy tickets >

Sign up >

Contact us >

Donate >

Support us >

B

Buy tickets >

Sign up >

Contact us

DONATE

Support us >













A recap…



Brand and messaging

QUICK TIP

No.1
Make sure your ‘brand’ is visually

consistent across all your marketing

QUICK TIP

No.2
Include a simple homepage statement

explaining who you are and what you do



Fonts and colours

QUICK TIP

No.3 Choose fonts and colours with care

QUICK TIP

No.4
Give generous space to the text on

your website

QUICK TIP

No.4



Content and layout

QUICK TIP

No.5
Reduce the effort needed to

understand your content

QUICK TIP

No.6
Book in with Monica to get content

noticed in AI overviews
QUICK TIP

No.6



Navigation

QUICK TIP

No.7
Reduce navigation to focus on what

is really important

QUICK TIP

No.8
Navigation labels should be clear,

familiar and concise



Conversion

QUICK TIP

No.9
Place important content at the top

of your pages

QUICK TIP

No.10
Use clear buttons that are

styled consistently



Latest podcasts

Digital Culture Podcast Episode 
#20: The impact of AI on website 
visibility and search with Monica 
Thomas

Digital Culture Podcast Episode 

#21: Streamlining your cultural 

data with James Akers



Upcoming webinars

Social media content without 

the cringe: Storytelling for Arts & 

Culture – Dean Shaw

12 March 2026

Once upon a pixel: The magic 
behind digital tracking 

– James Akers

28 April 2026



Get in touch

digitalnetwork@artscouncil.org.uk digitalculturenetwork.org.uk

Showcase/Digital-Culture-Network DigitalCultureNetwork

@ace_dcn Digital Culture Podcast

Get in touch slide



Q&A



Photo credit Robin Gissing / Ben Wagenarr
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