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Welcome!
Before we get started:

• Today’s webinar is scheduled to last 1 hour including Q&A

• Click the CC button for Closed Captions

• BSL interpretation is available

• The recording of this webinar will be available on our website in 7 days

• Ask questions using the Q+A button

• Say hello in the chat (select “Everyone” from the dropdown). You can 

also use the reaction buttons! 



Agenda

1 What is digital tracking?

2 Examples in action

3 Why is it useful?

4 How to get started

5 Importance of consent

6 Questions and Answers



Access free one-to-one support

Access free one-to-one support



Poll – does your 

phone show you 

adverts based on 

your conversations?

Yes!

No!

Image Credit: Johann Georg Meyer



Marketing pixels

• Analytics 

• Retargeting 

• Conversion 

Image Credit: Carl Offterdinger



1. Click on an 

Ad on TikTok

2. Information is collected

3. Event rules are launched

5. TikTok Server

4. Purchase event

6. TikTok Attribution

How marketing pixels work



Digital tracking is like a woodland

Image Credit: Walter Crane



Digital footprints

Active

• Social interactions

• Forms

• Reviews

Passive

• Location

• History

• Cookies

Image Credit: Carl Offterdinger



The princess 
and the pea

Why would you see similar ads?

• Devices connected to the same network

• Physical proximity (Global Positioning)

• Shared accounts

• Algorithm interest overlap

• Influencer effect

Image Credit: Edmund Dulac



Probabilistic 
matching

1. Likes warm porridge 

2. Likes small chairs 

3. Likes medium hardness 

mattresses 85% 
probability it 

is Goldilocks

Image Credit: Arthur Rackham



Examples in action
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British Museum
Retargeting in action: Exhibition promotion



Polka Theatre
Retargeting in action: Venue hire



Google Tag Assistant
See what gets sent to Google on any website



Meta Pixel Helper
See what gets sent to Meta on any website



Advertising transparency
See what ads are served on Google and Meta



Why are pixels useful for 
Arts and Culture?
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Benefits of pixels

1. Targeted and efficient advertising

2. Understanding user behaviour

3. Reaching new audiences

Image Credit: Louis Rhead



What is impacting 
pixel performance?

• Browser restrictions

• Ad blockers

• 7-day cookie window

Image Credit: Harry Clarke



Server-side tagging



How to get started

Planting the seeds for success
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Questions to ask

1. What platforms do I currently use?

2. What do I want people to do?

3. How do I give people a choice?

Image Credit: Warwick Goble



Poll – what platform is 

your website built on?

Craft CMS

CultureSuite

Drupal

Joomla

Shopify

Squarespace

Wix

WordPress

Other

Don’t know



Methods to install 
tracking pixels

1. Native integrations

2. Google Tag Manager

3. Manual set up

Image Credit: Harry Clarke



Setting up pixels in Meta



Creating a new data source



Naming a new dataset



Selecting your website platform



Recommended setup options



Example event data available



Creating custom audiences



Create great social campaigns 
with free support from:

Katy Farrell

Social Media

Nicola Barratt

Social Media



The importance of consent
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Poll – why do you accept 

cookies on websites?

To get rid of the popup

To get more from the website owner

I don’t mind being tracked

Other



What rules apply
to digital tracking?

1. General Data Protection Regulation (GDPR)

2. Privacy and Electronic Communications Regulations (PECR)



Example cookie consent management 
platform

The consent banner on the British Museum website

https://www.britishmuseum.org/


How to audit consent
CookieYes cookie checker website

https://www.cookieyes.com/cookie-checker/


Recap

1 What is digital tracking?

2 Examples in action

3 Why is it useful?

4 How to get started

5 Importance of consent

6 Questions and Answers



Upcoming webinars

How to choose the right 

eCommerce path for you 

with Katherine Brown

19 May 2026

Social media content without the 
cringe: Live Q&A

Dean Shaw 

23 June 2026



Get in touch

digitalnetwork@artscouncil.org.uk digitalculturenetwork.org.uk

Showcase/Digital-Culture-Network DigitalCultureNetwork

@ace_dcn Digital Culture Podcast

Get in touch slide



Q&A
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