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Welcome! 
Before we get started:

• Today’s webinar is scheduled to last 1 hour including Q&A

• Click the CC button for Closed Captions

• BSL interpretation is available

• The recording of this webinar will be available on our website in 7 days

• Ask questions using the Q+A button

• Say hello in the chat (select “Everyone” from the dropdown). You can also 

use the reaction buttons!



Access free one-to-one support



Newsletter



Today’s session

1 What’s changed?

2 What is social SEO?

3 What can you do?

4

5

6



What’s changed?



"Social media is the new search engine"



Social search



Related searches



What percentage of UK consumers 
use social platforms to search daily?

?%

of UK consumers use social 

platforms to search daily?

A. 23%

B. 33%

C. 43%

D. 53%



43% of UK consumers use social 
platforms to search daily

43%
of UK consumers use social 

platforms to search daily*

*Ofcom, 2025



Search engines and AIOs

15 – 27% 

searches 

triggered AIOs

Top 10 most 

cited domains 

in AIOs

“Reddit” added 

to searches 

24bn times



Videos in Google search

Google search serving social posts



AI summaries



Large language models (LLMs)

• Chatbots including ChatGPT, 

Copilot, Gemini, Claude 

• Reddit, LinkedIn, YouTube, 

Facebook and Instagram in 

top 10 of sources cited by AI 

chatbots

Semrush, 2026



Search isn't a single 
platform journey anymore

“Consumers don’t think in channels. They think in 

questions. But where they go for answers has changed… 

this isn’t social replacing traditional search - it’s the 

same customer with two different search modes, and 

most brands are still building content for only one.”

Meta, 2026



Example of a search journey

Search isn't a single platform 
journey anymore



What is 
social SEO?



What does social SEO involve?

1. Create content that matches what people are 

looking for

2. Make that content easy for the platform to serve

3. And easy to find on and off the platform

What is social SEO?



What can 
you do?



Keywords

• Words or phrases used in search

• Find your keywords through 

keyword research

• Ask your SEO team or research 

yourself

• Find out what people are actually 

searching for



Finding keywords 
on social media 

• Social media search

• Social media 

comments and DMs



Semrush

• Semrush Keyword 

Magic Tool



Answer 
the Public

• AnswerThePublic



Google Search Console

James

Data Analytics & 

Insight



What to do with keywords

Keywords 

Words/phrases 

used in search

e.g. National 

Theatre

Finding keywords

Long-tail keywords

Highly specific 

search phrases

e.g. Getting to 

National Theatre

Content pillars

Theme or topic of 

your content

e.g. Events



10 ways to optimise your posts

Keywords in captions

1



Avoid keyword stuffing 



10 ways to optimise your posts – part 2

10 ways to optimise your posts

Use hashtags

2

Subtitle videos

3



10 ways to optimise your posts – part 3

10 ways to optimise your posts

Provide ALT text

4

Use titles and 

onscreen text

5



10 ways to optimise your posts – part 4

10 ways to optimise your posts

Say keywords out loud

6

Add location tags

7



10 ways to optimise your posts – part 5

10 ways to optimise your posts

Choose quality 

content

8

Change file names

9



10 ways to optimise your posts – part 6

10 ways to optimise your posts

Use all fields

10



Creating content

• Serves audience needs

• Evergreen questions

• Zero click content - entertaining, 

educational or informative

• Natural language

• “How do I…", “Best way to…", 

“Top 10…"



Creating content – part 2

• Answers visitors’ 

FAQs

• Looks nice!

• On-brand

• Text in caption

• Image description

• Saveable format



Creating content – part 3

• Communicates key 

information

• Entertaining and engaging

• Subtitles 

• Text in caption

• Shareable format



Optimise your 
profiles

• Handle

• Profile picture

• Profile name

• Location

• Bio



Bios



Bios – what not to do



Bios – what not to do

Bios – what not to do – part 2



Optimising your profiles – part 2

Optimise your 
profiles

• Cover image

• Links

• Use all the fields

• Add buttons

• Verification



Top 3 takeaways

1. Find your keywords

2. Evergreen posts

3. Audit your profiles



Upcoming webinars

Capturing Culture: Live 

subtitling in museums and 

galleries

21 October

Some geezer called Oliver does 

a Q&A

?? ?????



Latest podcasts

Digital Culture Podcast Episode 

#26 – The human side of digital 

transformation with Ankur Bahl

Digital Culture Podcast Episode 

#27: Digital transformation with 

someone? Otherwise just James



Get in touch

digitalnetwork@artscouncil.org.uk digitalculturenetwork.org.uk

Showcase/Digital-Culture-Network DigitalCultureNetwork

Digital Culture Podcast

Get in touch



Q&A
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